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Introduction

Organic agricultural products play an important role in the food basket of the community health
development. Many researchers have proven that organic agricultural products are better and safer for human
health, and unhealthy products are a threat for society. Increasing health problems and food-related diseases have
made consumers to give more attention to these products purchase. There has been an increase in organic
products popularity due to their health benefits and positive environmental impact.

Shahdone store is one of the natural, complete and organic products stores in the country that serves online
and in person with the aim of providing healthy, complete and natural raw materials. Healthy nutrition and
modification of consumption pattern towards healthy, whole and natural products is one of the main goals of this
collection. The focus of the company is on online sales and trust plays an important role in this type of purchase.
To improve the business and introduction of this type of trades in Iran, word of mouth, especially electronic
word of mouth, are very important and since this study examines the antecedents of intention to use electronic
word of mouth in purchasing organic agricultural products at Shahdone, it will be beneficial for the company.
The study focused on organic agricultural products, which are useful for the development of Shahdone and
similar companies operating in the field of agriculture, to understand consumers' intentions and attitudes toward
word of mouth. Also, for people in the community whose health is important, this research can be effective in
promoting organic products. Therefore, the present study investigates the impact of social capital dimensions and
trust on social media, attitude toward electronic word of mouth and intention to use electronic word of mouth in
purchasing organic products.

Materials and Methods

The statistical population of this study consisted of all consumers of organic agricultural products in
Shahdone stores, who used the products of this company during the collection of research data in February of
2018. The population was considered unlimited and 476 samples were selected using available sampling method.
To collect data, a questionnaire containing 42 questions was designed by reviewing the literature on research
variables. Also, two questions were compiled to measure demographic variables (education, gender). To measure
and confirm the validity of the questionnaire, content validity, construct validity were examined. In order to
evaluate the content validity, a number of questionnaires were distributed among university professors and
premiers. Sensibility and comprehensibility of the questions and the appropriateness of the variables were
examined. Experts opinions were used to improve questionnaire questions. For construct validity, factor analysis
was used in the form of measurement model. Cronbach alpha coefficient was used to assess the reliability of the
questionnaire. According Cronbach alpha coefficient, the questionnaire has a satisfactory reliability. SPSS and
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LISREL statistical software were used to analyses the research data and test hypotheses.
Results and Discussion

The findings of this study showed that attitudes toward electronic word of mouth are influential on the
intention to use electronic word of mouth in purchasing organic agricultural products, on the other hand, there
are some antecedents before obtaining attitudes toward electronic word of mouth which include; social capital in
social media and trust in social media.

Conclusion

The results of the first and third hypotheses of the study indicate that voluntary social media participation
has an impact on competency and behavioral stability, but the second hypothesis was not confirmed. Social
media engagement when it comes to the sense of altruism and volunteering to give information, it gradually
builds the ability to influence people, so having people on social media and through social media can impact
others. The results of hypotheses fourth, fifth and sixth indicate that adherence to social commitments in social
media affects the competence of influencers, the honesty of reputable people and their behavioral stability.
People who are committed to social commitment, including indicators of doing the right thing, observing
fairness, performing social duties, and a sense of responsibility to the community can help and influence others
as a worthy person. Hypothesis seventh states that collaboration in social media affects its competence. The
eighth and ninth hypotheses were not confirmed. People who help others, and have expertise in organic products,
can play a vital role in people health. The results of the tenth and eleventh hypotheses of ethical-cultural
interactions in social media influenced the competence and honesty of reputable people, but the twelfth
hypothesis of ethical-cultural interactions in social media did not support behavioral stability. Expanding the
culture of using healthy products will allow more people to participate in organic products. One of the problems
with organic products is the exaggeration of the benefits of organic products, which should be minimized by
cultural planning for these products. Hypothesis thirteenth states that common values in social media influence
the competence of influencer and fourteenth and fifteenth hypotheses were not confirmed. Having
commonalities and closeness of ideas makes others more important to people. When people are close to each
other, they are more concerned about others and try to pay more attention to the consequences of their
suggestions. The results of hypotheses sixteenth, seventeenth, and eighteenth indicate that influential
competence, honesty of reputable people, and respect for behavioral stability in social media influence attitudes
toward electronic word of mouth. Hypothesis nineteenth states that attitude towards electronic word of mouth
influenced intention to use electronic word of mouth in purchasing organic agricultural products, this hypothesis
was confirmed. The emerging attitude towards electronic word of mouth led to intention to use electronic word
of mouth. Organic farming, or acceptance of information by the individual, before purchase.

Keywords: Electronic word of mouth, Organic agricultural products, Social capital, Trust



Journal of Agricultural Economics & Development

https://jead.um.ac.ir

i,

;m.b”' 93 aJlio
FO-AY o AF) 5l ) oy)leds ¥F ul>

LA 50 SS9 S Glae g Ol ) 5l eslinal dad sladgliy e sl p Je &1l

=Y .. \ . .. .
dJLﬂ.o.\w— ‘."*"LS""JM

VEC VXD 1Bl 5 gl

\?"/'q/'Y 'U;JJ-;\J-.CA-)U

CXVCS

2 Llods 5)91)_9 U:_“")D LY oS d))ﬂl“"'{ L{.ulf)l QYM 9 ..\5)‘.) duml> .)I)ﬁl LSAIJ& Sy s u“.m d))ﬁL""S 9 &Jlf)] u\[ya}m
o3l (glogs Slblsy) ) Wl bl o ¥ guame ) 51 odlitl Ltls8l lalss asals 3131 81 A5l o iy s 3,31 LS55 ceoMlas
diej ol 3 Sig Sl slanogi Dbl i (laial Gloailo) g baSed (s & 429 bl (Bpre S0 &)y ¥ gaze ()l b S

1) el 0S8 poans Y quazes cpl i i (gly 098 o0 didpdy 31,8l bawgl jao dx 50 (glauogt bl )l &Syl sl s Cuenl Bl

WSy il JIE 56 Al o SO Y gamme b3 50 S il sl g lbls )l eolitu] wab p oS laasliy pols imgh 4
2 saal €5, ployite &l Jols gy o 3 (ool dasls a3l e gt dinesls 15,5 a5 5 (s3,mlS scin i gy o)
OB 3 by dsliiiny (sl Slodgy &8 bl by 51VAS Lo Lidwl g crene 5 gy (sboodld ()l men 090 ;3 a8 ] jguiS yuol yuo
iloaod jolito s 5 oy slayite Sl Car (BT Jble il (bl oy S Elin)S Wl oy 1 onemi ol 2l 5
as B sy g gt soasS g okl wuli jslite 4 (gl ol Jlow Ca g 08 03latl SPSS I8l 5l (BLS Cumar (glaodls
2 (5590 o LS| 4 o 5,55 8 o s gy (slaaly a5 eolizul LISREL sl 51 ngl J5sb b 35 3590 5 tmgs
A S 5,55 51 8 slaailing pioren (sl HIA5 130 (6j)sliS” Sl )l Y a1y )5 0 (S Sl glawo g lbls)l I eolitwl suab

el (oloin] slaailo) )3 sleiel 5 (elaial saalo; 3 (eloinl qlojuw Jold (Suig oSl lanogs Clbls)l

CysliS Sl Y guase «elain] alo pus edlaiel o Sig Sl glaogs bl 1 galS” sWdajlg

o938l Sl 31 odlial il g (29l dnasg by i3] (cloand
2 2Hg dlge 1dg 5 layg00m 9 b Sgn ST (Bl 15 pgous
oMl (gl jmde g ogllasls OISl canwgs Jlo 53 glaygiS
Sl oael 359 4y Do oyl 5 ealiwl Jdy a Loyl
3550 sl wlul y alawlis Lol .(Ranjbarshamsi et al., 2016)
ol 03,8 4o YoVY Jlw 0 dS ol 0 SO wladss
9 45l o Sl Y gamo (sly S WWANS s s olp)
ol 3 1y ol 59t WY 5180 4y ool a8 cl S5 L6
155 U8 puizmen (FIBL/AIFOM, 2021) Wil o 1)y (caisas,
duslio j3 il poye o 30 (0)l6S oKiwd by yliee &S ol

M31 119 Q13 JEl uuail

doddo

315 0yl Y guao ¢ gy 4y (6555l S| Y gases
adex j) (Sopdl wisSomm 91 9 o JolS s 4y &Y guame oS
13 48 am e b Lels Sllhs il slesd 5 LS (oS

Ol oDy iy o 0uSily ¢ G55l o yade 095 <638 (gormiiily )
(B 3y (s lblus 5 Ca e 03l o Sl o e 09,5 bl —2
ol ol

(Email: ghaffari.mohammad@ut.ac.ir
DOI: 10.22067/JEAD.2021.72783.1087

J}f.u.o ol g5 —v.s')


Email:%20ghaffari.mohammad@ut.ac.ir%20
https://dx.doi.org/10.22067/JEAD.2021.72783.1087

1P 5le o oylods FF Ao (6559l arwgi g olaidl 4y pis  FA

ol 5855y sloia] b, (i b)) g 5 puie
ladsb 93 bLs)l Sl job 4 wilys oo (slotal slaail,
Obyie sy cpl 4 g wimd (R (bl 5 ES S
Alalwan et al., ) 15jLw Lsl &Y gamo g losd b1y (g
(2017

5 Lapeas] il daes daaSid asgorme 4 (slol aylo s
S ydio lahi)l s Lajlxin dawly 4y a5 )l 0)ls] Sluwsge
Jolie GBS g 0ad caga |y pludl (eleinl (0S5 g 435 S5
eleial oy a8 oo Juaad 381 o 1) (ylSen 9 gl
395 59555 loged 313l (e Lally) & bl o 2929 4 (s
Bloyw ddlge pt Dy 3 (6355 & dloiel WS g 1) S &S
2 olply ol (eloiel dlopw (28 Jpaze oo g elo]
Al D)l glojug cusal g ol slazel ¢ eloin! Gilo s Juloo
33,5 ooy 553 sl 42335 @ pldl e ()02 5 (5l
Sl @l Sen 5 sl blie 4 )b Jsb 53 ps sy sl
S e o (S5 il glaojex )3 g 03 (g 395 sl 5 Ol
5 503,85 £l 005 ol o) (sl oS3 b 6 e IS
Cbge ¢l,o (Zarei Matin et al., 2016) 5, 0,60 o (sblje
aily 34y elbean] wlopw ol olol 1 1L bl cladals,
Blio U 05 KaS 095 cliasl 4 Wl o olora] aployus .50
il b a5 ygl o 4 S e Blual b plgs 1) 358 pais
Jlo)l laply 4 (S a0 ) (g yude Sl b Ologouas
elazsl elbiliy 5 0,55 buwgs ol ausliS STzl 4 5 o0
dipe) (2l 3 RS0 a8l aS (LY Sl (S g (S
ot Moyl ST 15,5 48 el gl S e el
o)) MBI a8 Koyl gl @ Ol 5 995 03 Sl
slyome Sl goliabl 2B g 5 pine elaiad ladils) )3 0d
Ol cplply Aitus (il 2,985k 9 €S58 bawg 0ud Mg
Joaze 4 bgye el (308 320k 5 (S8l (Slavogs
5 psime sbainl sloails) b 12 408 5l wless
slatel Gl dny s elain] lawil; slasl |y g o0 485
(Wang et al., 2016) x> (¢ i

Y g iame o8 9,0 5l S wgumld Y g ave o8 g,
9 Byl Gygo &S A3l )5S ) SSB g ol ank
s yly] x5 JolS ol 4y slgo el om |y g (5 ppn
s Y gaams Caans 4y s o5 Mo g llas 4y S
B o Al dsgerme ol (ol Blaal 5l b g JolS
DA A5 o ol o dlatel g Abbge T g B 0 <8y
2t g9 ol B 9 oS B9y sl sobien )1 (sexe
Slaog Clbls)l jogas dy ooy albliyl 4, )
oiod onl 45 e ol il g adl oo Cuenl Bl (S Sl

ok ds by o] Y jl Ss & fcal YL Lo ygiS o b
S5x9kiS” ) okl 3y50 (oS il o yd Ae 1y 5 el Sl
S99 «tl by (Chaichy, 2009) ceul yaud g oyl Jolis )
) bols) ol a8 olewd dlge a9y 0 Bras jl &S conl
ob)j ‘5)55l> 5, ol)o.:a 4 OL»JI Ceo s 9 65)9‘..;35 sl
350 &Sy Sl )l Y g a1y 0ol wl Cow 4 g
.(Raheli and Sandoghi, 2018)

29k a Wl ool i (65)9liS S b 1 (g ks 0yl
g cmwlio oLk by olads o LY 5l (S &S s S
SiogisS eV gaze oS )b g 2b)lil See sy,
g LoVl 4 biae ldlas 1381 0590l b ol b .l
d.>9; 9 ..\M.{L;o )5)40.: of..c 9 JL.\DUJ uY}\a}m ‘uLS ‘d.)u )Ja)
4o 658 5L onlplis D9-bioe (65)9laS S gaze 4 (658
3098 SN gae (T 5 )18y ofg 4 3 L8, (o)
CaieS Jold o ol )3 S 58U Jslge alox 516305 392
SS9 Sl Glamog L))y coliwoy la Shy woluoyg
oy a0yl (eloinl glaailwy doa il 3l L ool
A4S e oy S Syl 33,5 o 3561 oS &) b g yeS puancd
ados 0y o plosl (SS9 Sl slaiog lbls,l SaSTL
D am s S eoma ) U ) B Gya 13 asla ]
Zhao et al., ) usuS o odlaiwl (Sg,SIl slaog lbls)|
I S2sS pise glizes SSB) ise (Jbs ol b (2017
35 % Ol oo gy Jl ) (sl yguiS 3 1) (65)9liS
3550 sl wll 4 Jlide ) 45 (Sandoghi et al., 2019)
o yd Y L@(J 0 43‘)‘ YY) JL;J » as ULQ? JLl ;g.ulf)] ul}.,.m
(FIBL/IFOM, 2021) el y52S (65,5LS (slacyenj JS ]

i slon] ladiluy i eolatwl «cs il o, slass 5ol38l b
odlawl dy pladl sas ol e 03)9] Cowd dy g (o ol o
395 obylib sleogud La:o] S o slain] sladils 5l glad s
loaly yuss iy Jolei b (gboogud Cuows 4y (w2l 51,
eles! slaals, jl bes, s (Amersdorffer et al., 2012)
4SS I 0 wiS e odlaiwl 095 losd g Y gaso gugy (gl
93 32 9 S (o0 o3l (g Gloa jl2y085b Sl sl b yke
(Carr et al., 2015) el 35 156 ounl (b yiie 4o Loyl
Slons 43Ul Jge piilSe Ky i 4 bias elan! clasile,
4 S o SoS S b ob)lib el el o Glaal 4 oS
L byl cupias (b e cSHlie 4 baye sladis 10 o9



£4 e 59 S glawogi bl 3 ooliiw! wuad (gvasy Loy o (sl (Joo &1yl ((5,lae 9 cumi (g0

Ol gab odsepd gldlal) ojle S5 lgie 4 WL elein] dylopu
) 88lie & ol Slgie Jalpd ) Bpo porie cnl & e
b))l o ple b (obasisy Sbl pogde 3l 8l &S djl pal)3
OB 5> >l il 03,87 (S9y0 w1 09,5 S ke
Field, ) el oo Jlons 0l cbalyy (Shs Olsie & porie
(2007

L s yd g byl g daog S ol 8l elaial slaailu, 5
01, 5131 sz clail, in Loyl Jobes )3 50 15008
Sxsk ol Gl I (gl ST ()00 KouS L B djle o
A b g dies slainl palgr o slanl glaailo, o5
S o 3 gr el o Dbl 01,81 o baslgy 3 48Ty (gleylo
@l ggome plgie 4 5 2980 0amal (eloinl oy iloyu (yl
o 2580 iyl buly) 45l S5 jload (e ogilly o (a8l
o35 S 3 i o 3B oo 1y slasel B Lo selecs!
Ulgh o aS A5 o0l ) g 5 A o 58y Mitud drol> b
LTS W dxely L 09, 5 5l isw oS SIS0 1 06
Gl o 4 )5 L5 > e S lgie 4 elain] wleps i,
diej pd Cyas dy elain] dlo yu .l (gouais sl ) ol oS
i 2j90 )3 (ol 3908 g Cunl 0dd oy (elo] slaailes,
Junetal., ) o5 0 04 diej (pl jo loin] dslo s (g i3l
(2017

5 00,8l liebl liee 4y slazel : eloin! sladila; 4o slazel
SNl 5 WS o Jos 295 slach s jai ()50 450l 550
G Olie 4z 4 (Ul o> 03Vl g WS Joo & 390
Oloms du eyl 4 slazel L(Piran, 2013) 556 0 GMb! cw!
Cguxe (slor] gladils) o LaSud (i )5 gl adlge S
il ;o as JUhe (Belanche et al., 2014) 555 o0
A4S 390 plol (31,3 Lawgs Yoons N9 oo 03l jLiil eloss]
Ly ooy 04355 e Sy 51 0 3 oo il ol L Lo
2 Yl S Sy olesel LB o 4 |y ol slain] aib,
sloinl aluwy o led 18 5 cdlis iz &) conMs )90
(Lu etal., 2010) cusl 63,8 slaze!

i tlain! dloyuw L bliyl o (gladlge loie 4 slasel Coonl
Wl (Piran, 2013) caul s syl ki olo g Ll
S S clen! dloyw b bl )0 a5 ool,8l a5 s> o lis
olgls il e an ol 8l L slezel 5 (o) SKan 4 Jilod eSS .08 o
R e N R B EULES
ol Gloyw b meloy a4y s sl jiiy loin] ayloju oS
aS 313 g9 (5 it dlaie] § ol it JBbre pd ¢S lie <yl

o (Amore, 2017) 35 o dmely yiiiy i el oyl
2wl 0ad 00y alisee sladisS 4 eloin] dylo o yd slaiel

o SEgrsll lapog Glol)l gl ool sad caailiy
WS (o0 (s Bgald S pD ) (gyeliS SH ) Y g
Sl Y gaze (imgl (nl 53 g dalsd edgw S5 4l
g $9aald CSpb dwgs sl & ()5 )5 x5 3)90 (5yeliS
WS o cllad 655l Y gae iy & alie oSS
alblyl oyg0 50 GBS G, im0 16,5 5 duad 4 Cuol Lbo
el oMo &S anals 331 gl pizman S Sy 1) eldposs
S goame gy 45 55 ol 5l gty (ol sl e o]
@ pols hagh )0 1 .ASL S Wl o diS o oy |y S
oleial ladbu) )3 osleiel 5 elatel Glojw slal 236 (o)
ool 1 5 (o S5 380 o bl 4y g 5,55
Ay SOB)l eYgae 4y 5 )5 (Sig Sl slanogs ol
Ll 0045

o (gl Ceod cpl 3 18R disbe 9 (6515 (Fle
2 el dloys ¢ elaial cladil) 1 Joli) b Lo
A Comd 19,55 o elain] ol ;o dlaxel ( clain! slaailo,
Glaog Sl 1 solinu] wab 5 SeigyS lapos b))
odnd 4l gl dindy g (BRgR (osrde Jho ((Sig Sl
Fom

Aol 5 xan b3 el )l oy bz slazs] claaile,
S5 iz glado e ) C il a9 d9 i
il =S (Killian and McManus, 2015) cwl ;30,0
iyl a8l g9y 2 3l Jlo Nz )3 &5 (518 b sloony
sloin! cladiloy .l clan! claails, il ol 3929 4
Ea=g0 oyl g Wloaldy 13 13U cou |y olaidl 5 cloinl S;
iy a2y (slen] laail, 4 dxl> iz HLiBl o o
oyl ol lS alass il b (Arquero et al., 2017) soles
cl Gl Ul o glas o elainl loails, jl sl
oS il lale  slanl slaals, (Zainal et al., 2017)
d)ﬁl—é LSL“’QL:-Q 4 SIL w)...J 2 e L;J)..»)lf dlmd_ol.}).g
w2l 1y ol bwg 0ad Wy lgie Jols g obml (el o
.(Kaplan and Haenlein, 2010) x;les s

ozl aloyw popde i slaal sladils) p (slaal 4l
dygn Loyl Gladod (0 g ad Syme lolidasels lawgi 51T )
sl e to il an g i 4y papde (ul (085 51,8 oalatl
P Al bans 13 93)5 Gl g ) slarl pole slaas,
oy (Garosi, 2014) cowl 03,5 lay 399 calisee (glaojo>
Jtd sloinl sloog 5 sluasl ploe |y ©lbls)) ¢ eloiz]
o lpj bl Clas @ Mg e o eloin] dloju S o0
wdbe (latrl glaog)S (slael le Lo i)l oasygl 292
aS a0l ool g ohbicels 5l gl (Wang et al., 2016)



VEed les o) olas FF ol () ysLisS Aruwgi g olaidl ag s Y

@ 4 (Cheung et al., 2009) )Kan § K jsbjlod .35
ogMe 53> ool duab yy sute il slaiel &S By (polie
Sl g WS (o0 Cagi |) s g sletel (slavog Ol nl
SEMLI L k)l bl awoy albls)l 4 b BAS' pas
e o] & g5 Lo 85

25U 5,55 & ausl,s (Ayeh et al., 2013) ), Ken ¢ 4]
D)y (K9xS Glaog lbls,l jl eolawl ab 4y e
Mad g slaogr Olbli)l a4y cund (19,55 0590 ) aliste Olllas
stelde sloaidl on st sl 03,8 () oF 3l g
OlS iy S (o0 b 1) (5)Ld) b g 5,55 sla e
(P> b (ST j oalatnl wab (g9 8,55 &S Slasly >
asg Ly (Munoz-Leiva et al., 2012) 5)li5 o 36 &y 5 Juab
Yang and Y00, ) 5 5 b sl dad ¢ (5,55 0 blo)l 4
ibls 5 S5 1 5 Jols (5,55 85 atns e gty (2004
o 8 5 lis 5,55 a8 ams e bt bl (cloassly 5 ol
dab g 5SSt aaily (pl o)l oolisl ad g2 g8
(Ramayah and Suki, 2006) g 5 dely lawgs oslaiwl
A (St o9l 2 B oSG 1 65,0l 0sia] 29 0 Sty
e by jelaie 4y l_tn‘_’ﬂ 05155l 5 HBALS U pae slolE
By e (x8ly 10 93,0 SOB,l Y5 iame 4y 3 cps LS
SBl (65558 ol SISl s D (590 L BaisS
dgo 3l gyle OY paste Cis HBAS G s lola ub) )l
D jl (S plgie 4 a8 SUBE Gl gl5e 5 4 (olend
2 Db ooy il GBAGS G pas g BUSS g 503 s
Y game dg o)) S ) (BB ae Sl uls
5 e S5 el ol e GBS (ol SIS
LS o 3ot Y guaze pl jledlatul 4y 1y po e oS oo
(Yazdan Panah and Taghi Beygi, 2018) cul nye

W Olgs s alde adllae dw ¢ ingh | cuond ol
Wang etal., ) o|)LSen 5 SS9 .c8)5 )13 (o) 3)90 SiB9R
i 4’ plais o VoS L 5 (dimg; )5 (2016
u.cLo.ol sza\S,_.is L;me;ng 2 Lri..»?)ﬁﬂ ‘_5‘4.:.&09; C'_:Uol,.'{)]
O "d)wu>9s 5 Sloin] dloyw olBuyd S5 0 Colin
olgmiih o 5> wlotzl o 5 Ml Bpas [530u8
N8le s L o)l bw @¥les (gilo e (g 5l odlatul b b
loyw aS o L ls ab plosl Glel oKl 4o sl
obee 2 LMl Ly g Jgmaze )l 500 Sl oo (oloia]
sladal)) (slaal glopus dm dw oo > adl (B Spae
b oS e Gbj oleisl Giggy (nl 3 & gyl Lo 5 (LS

wloy s Gy L o adlge S plois 4 slotel LaolSS (5
Jolas glla 1y g0 cpl 300 (B p Gl oas a8 )8 S o clois]
@ oo eln! Gloypw | usms sdlatwl Badize g il o Jldte
» (Zarei Matin et al., 2016) 395 oo cpdybo oy dlossl ]38l
ol o a1y slazel Al a8 Wadies laedy il Ll o)
(Field, 2007) o ;b ol =3 & cwysl 5 > s

S paie 5555 1 S5 7S Slagosp Bl & Ca 55
o) S glye a8 Cunl ol g 5SS el 02l
e Ly Cto o 3 G Sy o3 gl (gl 0ad 4 sl
S9yS laogr lbl )l 4 Cans (5,55 ] ol iy y25
(Zainal et al., 2017) cwl )] aio 4 (63,8 slezel p ine
oi9 4o (Swig Sl lawog byl & ans o (L5 b hng
b olyie (555 Wi Sloss g SV gasme (301 sl
29 gy Sl 4 oo lles 5 amd Kb Y guasrs 4y
IS B 5y S5 s o8 Cl ord by I b o
il Lagl it 5 (i e pladl S (o ol
L) &y o 3,55 S o callad il 4 oS Sl ol
(Teng et al., 2017) 15,5 o y a5 o 1) SS9l gl ogs
o5 BB b elenn] laaily, clae! luwgs ons &) slazsl
aS el ol 5l (She bassl o)l barog 4 Cuns (5,55
S9S Glapmog Slbli)l 4 (BAiS G pas slezel il
g Slaog Sblil & Cuns alhe (5,55 4 e biles
20 Al wgd mlie dn cuwi o181 a8 sl (pl el cpl Jds Wls
A 0ad Sl gladnog lndy sy b bg ) e
.(Casalo et al., 2011)

5 ool aouad 2 Ks8| lagogs bl 5l solizel 1ad
48 Sl 0diiS S pan )18, £95 S (Sig Sl Sl CLLS)|
ol STy g3 b (b K 40 S oSl Jlais] st 4
355 ola 455 ool @ Qg 5R0d iy 3 d9d e iy
LS| sl ) ey 0l by e wigSa aSu Lty S
;1 edlaiwl Ma8 (Casalo et al., 2011) 5,8 salgs )L, (clawog
g ol LMl iyl alie (Suig S dlagoss L))
Gy B S e 1 B 28 S Ol Ml edlatul lgis
9 Cuowl lawgs )y 5> .(Cheung et al., 2008) 55 o0
b o Sngg claasil 36 5 (Smith et al., 2005) 4, Kon
Sl Jsb 53 B G pms ) gas LB ol a5 amd e Ui
S o ool 3¢5 g0 CleMb I DT 5 5

A2 (Ayeh et al., 2013) o LSen g 4 g Sllae )
B oy 2y90 Slanog Sl il edliul (sl (BALS S jne
Olbls)l mlie 4 ) Blae slezel a8 ol L Gldllas ks .cd )3
ol 3l oslitl 4y o (2,55 1 e 53l (Siig Ul (glaogs



\A e 59 S glawogi bl 3 ooliiw! wuad (gvasy Loy o (sl (Joo &1yl ((5,lae 9 cumi (g0

albly)l 5l eolewl 3ad 5 (65,5luiS Sl &Y pamo Cuod
CooMlw dawg 53 &S Y gae (pl L3 0 (SS9 xS) glavoy
D=5 plsl dines l 53 o imgly (sl )3 LI anel 18
s Oy SRS 4 Cod Jaalr 15 b jols gl W
Glbly)l Lid 4 S50 b (g5)0lis” S5l Y guasto drwgs )
adlby plS Y same ol d B dab 0 (Sg Sl dlasy
ol

g b ek (earde Jhe gyt sl igied SBlaal
Ol Limehy (o8 g (Alde laie) Lol Calual wuds @l Cllas

clen] glaails, o clan] alo s slal slolids —)

el glaals, y slezel sl ololis ¥

= sl a5 (eland glopw dlal 136 o) Y
! gl ;5 slaiel syl
SS9 ySI glao g Slbls )l 4 s

S Glaog Sl & cans (3,55 556 ) =0
Y gae b 3 53 (Swg xS Slauo g Glblsy) jl eolaiwl suab

dogi b aS ol odd 1)1 Y S 0 il egrbe Jde IV
948l by Jdo cpsls imgh glaabl ) oud olwlid slal 4
lwlis slal 4 dogi b ol o 1)1 Y S 0 Lingh ol

W yg; 9 dlge

639155 095 1L 5l g (3,8 wbam i 5l gy ol

S Jols imgin ool 3 (oylal dsels sl Lhwogs dmodly
0593 yd aS el )9_“5 )_wl).w Pl 4\59.\.&7l_a.3 C;S)_w ulJ).o_M
ol VYRS Jlo Kal 5 pere ) Sl sloodls s yglaen
351 g adllae I (glol dges pm> s (sl Wilodgy S y5 ]
ool y g 05 exlazwl (Comrey and Lee, 2013) (J 5 (5005
005 eSS anlidinyy FVF 5l &S (s 5] igad B 531y
¥Y o9l (gl p ¢ yimgh (slaodly 6)513; sy b edlat!
A5 bl iagh (e pite dine) )3 (iagg Sl jgpe L Jlges
o 3 ok plogl (gla timg} 1] ¢ys5he dolihusy 295 (sl
sloysie piodiw slp Jlgw ¥V (s 9 35 y950 Gimo} 9090
slopsie piodw sl Jlgw 93 nizmed A (g Giegl
lgies oy i (e (CMmuand cyuin) (Bl duren

g3 (il 2 &) o)lsle dw i 4Bl ) bl g L
UL s o5 iS (o0 4,8 a5 bl g digy ok
25b Gred 939 slemal glaaS s ) (g Sl laogs
el aloyw a4 B ajlee B 1) olp) elan] laasis
A )3 58S o et |y oDl ol oS s gy pus yiod
sloin] slaSi s lpae S o Cusdl |y Slauwsy wlbly)]
So g gy 393 glasl glp | (el Gblie (ol lyie
g BasSealar wla o pedy, Sl suled, ssa S
s gl |y Eased e

Jlw > —dag} o (Zainal et al., 2017) o), Ken 5 JW;
SLbls)l 4 Comd (5,55 (28ke b up” lyts Cow YoV
o3l wl wab g )] auie @ dlasel o daly (K9Sl ldsogs
o @l ol Blus e > (SgSIl larog ol |
5 oslil g Gl o o i g eless] slaasle, > slexel i
JloS g 4025 jolate 4y g aBD y (Sig Sl oy Lol
UYL IR B vov VAR SO WE S| vy B WS W S TV
295853 ol Blane (e 3 i YA c8)litie Ly (odislow jlate
Spinml g9y o dlaiel olul a8l L zls .ab plul g3l
5 oolil b cdib o pgo (Suig S (dlavog @bl ;I sslizl
Dyes S (6535 Calio dangi & (g Shagh el

Jlw > (~dg}s ,» (Gvili and Levy, 2018) so) 5 bsS
LI Gopb 5l 01 G yaae Ml s" lyis com Yo A
" eleinl oy i s eleinl gladile) 3 (S psUl Glavog
Glblsyl 3k 5l oS pas (o 0l sloo) OMoles oy 4
Mobss > (eloinl aloyus (385 & 35505 b (gl Sl
o=l o olasly g (o)bs ke GYolre (gilw e gy 5l edlitwl b
b SgySl lapogs Slblil a5 amd e LS gl .c,8 plo
Bl i L el g (slainl hloj (g0l e 93 4 do g
S5 5SN Slas o SIS & s 5,55 53, 2 e sl
Sl LB & Caad (555 45 loj s JI5 35
b, 1 oslitl Ly o Melss 5 <8 ) Uke ddly o Sy S
2 LaJUl g comiomen 29 dalgd juley (Sg Sl (lanog
L] )I;\f)fjl} albls,l O‘}.ﬁ.‘c » u.c‘.a.o‘ sl

Wiy 9 5315 (Sloe Cuond )3 005 plogl o) b
dad poguad ) slaging 3gueS (ogad ) S iagh
@ ol p Pge slatilin 5 (K958l (lapog Glbls)l 5l elil
S3o9dS Sl OV pame diile (Y game 3)90 3 (o9t
9 S5 Ojgmo do Lagiaghy yide (ioxed g b odalide



1P 5le o oyl FF Al (6 559LiS azwgy g oladl s ypis VY

09 el g 39290 slaosly (35,54 (el I Ll Jgas
uadli g i)l g0l 5l e BLissT Lol oo (gly Wmodls sluss
L e 298 g0 03liiwl (IS gl e ;18 Aiged po> ColiS
S gy LSl g ol laailye Jdod b Sl esliial
2 D9 o0 485 00 el oy sl imgy slaosly (uSley )l
o et § Al Joole il Lol sl gl el

5 02liz] LISREL 133l 5| ladns 3

ULM ) «.J?'\? 5 d)LoT 4903 LgLa'.C‘ ywm xo> claassl

Sl ol 0ld

=19y sslaie 4 b odmi ojl 2lg) 9 I B lawgs delidis
A zje8 0y o3l g &Il wsll s delidiw p (g0las lgizee
Obisebl b psite canls 5 V19 (1392 w28 B (392 (ke 5l
Slogiow p d9te Ca B3 CL Sl gk (pen 9 05 ol
Al jo ele Lo 5ol (olg)y yelaie 4y .o elatw] doliduw y
YL ele b (el oty S dam oS et odlitl (5,0l e
Ul oy sl aolktiny (2ol () g alodg: /0 ]
L lp el J57 (sl o ol &5 s odlatl £l S
sl ylidle 5 5l Gimgs (slodld awyy jolaie 4y sl 039y +/AYY
slad plolis (gl sl 05 o3lil LISREL 4 SPSS (¢,L]
Jlos ) I eleia] laailn) 3 sbasel 5 (eloinl aloyu
solaie 4y ¢ibg) ol 3 0 odlizl SPSS I3l o L] sle

loyw 3lal 5 slas sl
» sl ool claails,
ol gladils, Dimensions of

Dimensions of

trust in social

social capital in media
social media

—

5 oslisl wuad
& Cond ()55 Slawog wlbls)l
Slapog Lol 2 Segps)
Syl S5 Y gases
Attitude to use
electronic Intention to
word of mouth use electronic
word of mouth

—

OhRe3 gl Jaa =) UK
Figure 1- Basic research model
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Table 1- Demographic features

e 09,5 Sllyd 20y a5
Variables Group Frequency percentage Frequency
e 40.3 192
Copni> Male
gender o) 59.7 284
Female
Fosbsele 24 114
Diploma and lower
s e 5 16.3 78
b i f Associate
egree 0 s
education el 24 114
Bachelor
..Y & ] .o
A g 28] i 35.7 170

Masters and higher

23S agei oo coliS’ jasls g i)l gesl il da by, g 0lge
L.g )_.:l)J Q»_K9| )JL.G ));l_f ua>lm )‘..\.O,a A odlawl u».lfﬁl ))Lo

asloyas bl ol (el (BLaxs] Lele Lo plool ) i3

P by sy asasy b slanl glaal, o sliel 5 cloisl



\AN e 59 S glawogi bl 3 ooliiw! wuad (gvasy Loy o (sl (Joo &1yl ((5,lae 9 cumi (g0

ol o ply g0l ol 6y xe paw sl osd odly L ¥
A0 Lol g 0 sl oS do > 0 sllas mdaw I e &S
badsS 5,5 Leal (lpthe dmedh )3 09500 3 o (125 Loy
SLasst Jole Jlos plogl sl g 25)ls (2VL (9 plred]

A cwwle

s MY 5 elons] eladiles, 5 Lelaza] aylopus (ol +/ARR
Jlos sl Yo 1V el s 4 clain ! sladilo)y p> slesel
e Sl o3l rizpan it Ganlie Jlowy BLiST ol
Ygmol wmdgo 8 w390 |y baysS ol gy e
i A5 L lie ole oo (gl (15T (gla o
Jois 0 &5 6Slen sl aush ,Sten b (ool Sgy0 plowud!

O gl yle ;5215 9 Cliyb slao ol Y Joso
Table 2- KMO and Bartlett's test

i)l 905!
grea) Bartlett's test oS gl plbo 3915 diged CuliS adld
Variable S mhw  peSwl g ,laie  Kaiser-Meyer-Olkin measure of sampling
Sig Chi-Square
el ol > laiad lo 0.000 5491.090 0.899
Social capital in social media
il slaals el
ezl ol 2 e 0.000 2928.630 0.861

Trust in social media

oslatwl (gapl Jole Lloa oy 5l clain] sladilu; j> slexel
Jdos 5l &S ladgl Jole jlidle o Jae diwly cpl o 0,8
LISREL ,l33le 5 51 aolatwl b cal odol Cawd 4 SlasT Lo
» (Schermelleh-Engel et al., 2003) ;Ko 5 JSSlalo i
& S I )y 90 il slagasls £ Jeue

Cawl U")‘)’ dlﬁuwl.w wl.m Couro ’9 OMQOUB

o s
™*0._44
e
0.75
a_&7
.78
- 0-7¢ = Il E]
7 -ES

v @

@ 0.83 =025
\@w

SN B SRS

0_5Z2 = ——r
w

I

0.78
1.00—{ etemad /
?ET @
.88

ovgy ) eolaiwl b o 8lixsT lole oo cgs day dlsye jo
sodly pSloyjly (332 ey Sl g ol slaadlge Jlos
ol BLST lole Jlod mls 085 )8 (g 3590 Ll
Slozel g any gy 5l sloz] sloailsy > (olol aylo s and oo
Joda 3zl sl sl Sl sy a1 sloin] sladiloy jo
ROMPSWE S 4

9 L;Cl.o..>| A;Lo).w (W) LS’L“’L"“’ .)Lul .\ul.s 9 (sW)N C«.@g

a2t (=085

=*0.48

0_60

By

™*0.54¢

=
La

~*0_&3
tasirgoz 0.61

m
Yo
Za8

=
=}

=0.37

[™*0.43

0.8%
0_86

D‘

‘B‘HH

i

$

w @
W, m

sobat

i

[=*0_85

Ei
D‘

i
o
n
b

Hm
4

H

[™*0.56

Sloal gbailu, 3 dlaiel 5 sloial dlo pw gunl Jole oo -F JSUS
Figure 2- Confirmatory factor analysis of social capital and trust in social media
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Table 3- Results of exploratory factor analysis of social capital in social media
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Table 4- Results of exploratory factor analysis of trust in social media
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Figure 3- The final research model
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Table 5- Research hypotheses
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1 Voluntary participation in social media has a significant impact on the 4.76™ 0.48 Acge ;
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Table 6- Fit index values of the model and state of acceptance/rejection

EER: Jgsd J6 colis O cls dlel el alopm gl Jue
Index Acceptable fit Good fit Trust  Social capital Research model
i Lo L e e
sl sl Slupe ile 4y 238 0 pNISEA <08 0<RMSEA<.05 0.068 0.063 0.061
Root mean square error of approximation
|5 508wl (¢S G
e g;f;" e 2 < ydf <3 0 <y2/df<2 3.00 2.86 2.78
X
I . 2 e
Al s ol .90 < GFI < .95 95<GFI<1.00  0.93 0.91 0.87
Goodness of fit index
Bl i Al patla 90<NFI<.95  95<NFI<1.00 0095 0.96 0.94
Normed fit index
el Al ot 95<CFI<.97 97<CFI<1.00 097 0.97 0.96
Comparative fit index
00 3,3kl Slasye Siko ayy adli
2 20 O ) o> 05<SRMR<.10 0<SRMR<.5 0052 0.054 0.051
Standardized root mean square residual
o o -V Jgua
Table 7- Coefficient of Determination
W gy U—l)*’
Variable R2
sl bl ) ()18 ,50 Mo 0.49
Competence to influence social media ]
bl slaaili) )3 yies o3l gl 011
The honesty of reputable people on social media
esleal glaails) ) (o)) ol eyley 0.42
Observe behavioral stability in social media
S ySl Glanog Glbls ) 4y s (5,55 0.45
Attitude to use electronic word of mouth '
SeigiSUl oo Sbls)l il ealizl Lad 0.78
Intention to use electronic word of mouth '
ad slasliy olee 4 (S0e xS Glavog @lbls)) a4 Caus &;W 9 LS):‘S“"&:"

Y g ame d B 0 S Sl gl oy Glbls)l 5l eolawl
b 4B 5 55 pslis S5
CS)lie a8 S (o0 ol L9 o 9 Sl 48 @l
Sy 9ol y90 o 50 e 33 g, p eloin] slaail, 5
g o> L a8 Gy (slal sladila) 5 e8)lie .85
o=l eel oy an abl cleMbl ol (gl wllbgly 5 wgd
OS> 9y SIS el sl ladil) o baaSis ) ol 3l
aS ool 8l e8 )L Sl Y g iae ogad )0 09 b 0

CoMw ) g i SGE ) g Wl (6555liS Y guao

I Giali8l dsols 0 Y guame !l 5l edlaiwl LU g )yls dxels
5 CoM drwgi cely (6559liS Sl Y guams I ool LS
bl sl g baSd (508 b 298 00 (55,338 39,
plodl oyt S L g ey b S5 Y guamo b ol
sloslawl i (glyy Jus asl)loaoys imgis ool 0y5 0
Iy 09 SGBl Y game b 3 > (Sig xSl lanogs bl
ol 283 paye Ll sty el SOB ) Y gase dawgs 4SSl 4y
..A_ul.o.s S8 &9_;.09.0 U_’I C‘j) 49 D.))J t_{).) l) &9_@9.0
oy Sbls)| jl ekl 1ad sl plg e 53b) slasulin
)5 5lai 3 (659l Sl SV a5 ) (Suig Sl
bl loy slal Slodl 950 9 (uy 4 4295 b Giagh 0l



VEe) les o) oles FF ol () )slisS anuwgi g oladl 4y pis A

Ll 005 J».Q(w) uma?u

2 Sy ML Mol w23l g oD did 8 oS
5D S i BB Ml 0233l dus b Lol ol (35,56 ]
285518 10l 590 (318 Ol cole) p sl sbraile,
a4 (ol g o4l oy sl Hlws Ko )b dlivee Lo jguiS
aS Sloj bl o Jli5 50 drols oy (i Mol K8
6y <AL ol,8) sl anily b s dsels )0 S yie Kinyd
9 48 S 1) poden ailgi ey 9 A5 RSy & Cos
Wbl pteo dmals > EME| 5 Syt Kinyd &S Jloj jolaison
295 gl )lS Cdlae &y 5 W)y (gydn ), S8 4 S 3l
Wl O g ne jl oalatwl Ko yd (hyiuS Abled o dogi yid
S )i S Y guaste e jd (g b 3,81 B g 0 sl
2,5 3525 Sl Y guas dyg0 p3 &S SMSe I (S aS
L b & sl SGBl Y guame Wlg8 3)50 50 3,6l 9 (oleS) 5
ol |y ¥ gaxe ol pogad )3 2leiS) (K8 hyaelip
2

sloaibin) ) Syidie slagbi)) 88 (0 Ol a3 403
aidyd g cowl IS0 o1 0 A5 b canMs p sl
el glaab, p» Spute o))l ozl 5 pa3)ka
Bl ayee ol 3 )Ly Sl Caley 5 pine B3I gl
O30 U g b o el lie 605 9 STl dgng 8,55
Ol O Ngdanog By il il 3l (gl gy Coen
g loil slaailn; )3 98 o0 318l (59 1o (§)HS 36 i
S Ss 4 a8 0 wlasl o]l a4 Sloj 5 cp T (sl baxo
U 09 oo el ol piiie g AiS o Cullad jiiy ciid S5
oS ) Lie u_;)'tl sl (0 cute cui b g glad oy yigg o8

ConMo &S o by praod g 2 (o0l aus )8 mul
Slail) 3 )8y ©ls cole) g yuine Sl)dl gwlyg) ¢S50
M558 (SS9l Glanogs Glblsyl 4 cand (5,55 1 (eloz]
9 S b con Mo slajasLs gl ol 8l 4 Slej .ol
Slaog Olbls)l 41,550 B g o jlwdine il odds S X0
2 48 M35 s gl slacano 5 i |y 38 () by
s ol 8l ol g 065 o 1y Blis axels 5 slois! gladils,
4 &S Sblpiin ¢ Gy Olbls)l sl cawlie  cloin] oKl
2 iyl Sl Y gazme Dgd o 4y g o 03l 31,8l
Eel s oy sloinl oLl (gl 01,8l lawgs &5 Jyg0

9 90,5 (o0 S Y gae (Byae oguad > Olops JUsl
A (65)S Y gzt dige) 0 awass g SleMbl iy o8l
8 Lo o (g0l a5 el 5,56 8 Lo o 5 oo s
Sl el S Y gnmo ogaad 4> Wyl o Jos 4
a5 )3 S ey 0128 olyaS el ol 51 g Azl ok,
2 b jlme ©jg0 0B ol e @ elaial glaails) 4
e oMl glabaoe )3 (68, Ol cule; wiun bls)l 5
Ll

o iinl 45 A8 o0 plo @l g 0o )k 458 S
(PRSI cop Mo o sl ladils) )3 (elanl Sliges
8l cal 35,30 ol o)) il cule g puine 31,31 il
> )5 plsl glapadlis ol eloinl Gl 4 gainly
o Clgimn o g (Floizl llsg (ol plool Bl cole,
O 4 il 08 S e 4 Al o i Ll dxel> 4
dnoly Ay s 48 (93081558 136 bl (g5, 5 ST S8
O o150 (oMl Comd S o0 Clgtuns ulusl 395
5 8,8 JSC 331 3 05 Jloj gt 5 2005 (o () it
2SS0 i s SO alou) ccel wad o Sy 1,500 bwes
eboial Sl (65)gliS SV gae (Spme )3 980 drsl>
31,8) oMl i 53 (4 g Ciligas &S (631481 g 3yl 039 1>
Soal asly il G550 08 S laie 4 Alg o i Wl
5 Anle &y g 33 393 o il olain] g 4 sl
3,8 L5 2 o el Culgtunn (o (ol il aidly Culgtine s
Gligs coley aaly o68548155 51 590 a5 Alidls by
e dj9 3 oGl colo el i 53 B gl o sl
slaboe 5 cloin] il ;o i Sl &Y gz
95 5 sl mtpe sl 84S olye8 oM 3l 5 Sl (M
O paS aiS dleie! il ol 4 ailen ol 8l &S S0
58l o 3 (£ YL s s b Sl8)) &Y guaes

elenl sbailo) )3 (alaimg)lSon LS ol i 4058
o5 9 whdd 48 g Sl JIS L ol 55 (IS oMo
5 e S8l iwlyg) po slaial gladilo) )5 (olii=(s)Sen
SoS oS (o0l )3l 8,55 41,8 anl D90 ol jd ()b, Ol cole,
Y gae dej 53 g a0 51y 8 093 dxgl |y (pplw 4
PN 08 e )b gl s panss 8 SUE)
3,8l 6,San SLOE ) Y guazs 390 53 kbl atidly 5,8 oM
2 a8 Sloj ol 3l g Cowl Cuenl b Hluw Y gaze Cpl drawgs )
Oi 5 oLl )b S gyl Sen S @Y gas diej
S L by g S| N yaan 4o 5 JIS b
L Sl)) OYgmme dnwgs dinej )3 (ol sl slaaila,

sl ol sla s g el pladl Jls jo (i co



AN e 59 S glawogi bl 3 ooliiw! wuad (gvasy Loy o (sl (Joo &1yl ((5,lae 9 cumi (g0

13 3,51 U5 39 e ey (65998 (SlSy] Y guanman Saig S
o=l 2y9 3 (ALK 295 (8 1 SB ) SV gae 3550
sleial slaailin) 5 baSd (hpeus b iy )3 &Y gaxe
oy SLbLil (i g 3980 yidin jg) 4 jgy el
Slbl) 4y S ool d529 41 (5,55 295 50 S5y (g Sl
o L5 3] 02litnl b o o Suig Sl (slmogs
LMl iy ot b 655k CSlS )| &Y guases Sy S
Soge 3 0 Al (3,55 &Bly 53 9800 3 ) S 5)3 g
S Y o 350 93 Sledbl by el bl st oS
S5 yS) glaiogs GlLblil i ealetwwl duad 35 o (5)5liS

Do ol My3 g Y gase oyl oolil b S el

4 o Cuto (955 9350 by bbre (123 ) B 09
S5 el (o)) Sl iman o 2929 4 DY guao )]
Cygo opl 4 098 0 (Sug xSl lanog lbls)l 4 Cans oo
o) 9 Cunl Canio (63,8 sdiaddlpiuiy oS AGST Syo ol 3l S8y S
dsols U oyly L g a2 od plool pasud Caxile (g5 il ol Jos
3y90 pl (3ol D5 o el S S > oDl g Ay Cuow 4
SN
oy Clbls)l & Cans ()55 88 o ol o855 4nd )y
25 (Sl Glapogs bl jledlitul aab (S xSl
Al 2y90 4n2 )8 (pl el HIIS )36 (g5l SHI ) Y grazme

Claog SLbLS,| 3590 50 odel 349 dn 5y S5 .35 )8

@L’u

Alalwan A.A., Rana N.P., Dwivedi Y.K., and Algharabat R. 2017. Social media in marketing: A review and
Informatics  34(7): 1177-1190.

Amersdorffer D., Bauhuber F., and Oellrich J. 2012. The economic and cultural aspects of the social web:
Vacation  Marketing  18(3):  175-184.

Amore M.D. 2017. Social capital and family control. Explorations in Economic History, 65: 106-114.
Arquero J.L., del Barrio-Garcia S., and Romero-Frias E. 2017. What Drives Students' Loyalty-Formation in Social
Media Learning Within a Personal Learning Environment Approach? The Moderating Role of Need for
Computing Research 55(4): 495-525,
Ayeh J.K.,, Au N., and Law R. 2013. Predicting the intention to use consumer-generated media for travel
Belanche D., Casal6 L. V., Flavian C., and Schepers J. 2014. Trust transfer in the continued usage of public e-

Carr J., Decreton L., Qin W., Rojas B., Rossochacki T., and wen Yang Y. 2015. Social media in product

Casal6 L.V., Flavian C., and Guinaliu M. 2011. Understanding the intention to follow the advice obtained in an
Human Behavior 27(2): 622-633.
Chaichy B. 2009. Organic farming: Healthy soil, healthy plants, healthy people. Monthly Livestock, Farming and

Cheung C.M., Lee M.K., and Rabjohn N. 2008. The impact of electronic word-of-mouth: The adoption of online
communities. Internet Research 18(3): 229-247.
Cheung C.M., Lee M.K., and Thadani D.R. 2009. The impact of positive electronic word-of-mouth on consumer
online purchasing decision. In World Summit on Knowledge Society (pp. 501-510). Springer Berlin Heidelberg.
course in factor

analysis.  Psychology Press.

FiBL/IFOM yearbook. 2021. The world of organic agriculture, Statistics and Emerging trend. Research Institute
of Organic Agriculture FiBL. IFOAM- Organic International. Switzerland. Retrieved from: http:// www. Fibl.org.
Field J. 2007. Social Capital (Translated by Gholamreza Ghafari and Hossein Ramezani). Kavir. (In Persian)

Garosi, A. 2014. Mass Medias, social order and social capital, Police Order and Security 7(26): 87-106. (In

Gvili Y., and Levy, S. 2018. Consumer engagement with eWOM on social media: the role of social capital.

1.
analysis  of  the  existing literature. ~ Telematics  and
https://doi.org/10.1016/j.tele.2017.05.008.
2.
Implications  for the  tourism  industry. Journal  of
https://doi.org/10.1177/1356766712449364.
3.
https://doi.org/10.1016/j.eeh.2016.06.001.
4.
Cognition. Journal of Educational
https://doi.org/10.1177/0735633116672056.
5.
planning. Tourism Management 35: 132-143. https://doi.org/10.1016/j.tourman.2012.06.010.
6.
services. Information & Management 51(6): 627-640. https://doi.org/10.1016/j.im.2014.05.016.
7.
development. Food quality and preference 40: 354-364. https://doi.org/10.1016/j.foodqual.2014.04.001.
8.
online travel community. Computers in
https://doi.org/10.1016/j.chb.2010.04.013.
9.
Industry 117(2): 49-50.
10.
opinions in online customer
https://doi.org/10.1108/10662240810883290.
11.
https://doi.org/10.1007/978-3-642-04754-1_51.
12. Comrey A.L., and Lee H.B. 2013. A first
https://doi.org/10.4324/9781315827506.
13.
14.
15.
Persian)
16.
Online Informatio Review 42(4): 482-505. https://doi.org/10.1108/O1R-05-2017-0158.
17.

Jun J., Kim J., and Tang L. 2017. Does social capital matter on social media? An examination into negative e-
WOM toward competing brands. Journal of Hospitality Marketing & Management 26(4): 378-394.


https://doi.org/10.1016/j.tele.2017.05.008
https://www.cabdirect.org/cabdirect/abstract/20123295543
https://doi.org/10.1016/j.eeh.2016.06.001
https://idus.us.es/handle/11441/78297
https://doi.org/10.1016/j.tourman.2012.06.010
https://doi.org/10.1016/j.im.2014.05.016
https://doi.org/10.1016/j.foodqual.2014.04.001
https://doi.org/10.1016/j.chb.2010.04.013
https://doi.org/10.1108/10662240810883290
https://link.springer.com/chapter/10.1007/978-3-642-04754-1_51#Bib1
https://doi.org/10.4324/9781315827506.
https://doi.org/10.1108/OIR-05-2017-0158

1P 5l o oylods FF Al (6 559LiS azwgy g oladl s pis AY

18.

19.

20.

21.

22.
23.

24.

25.

26.

217.

28.

29.

30.

31.

32.

33.

34.
35.

https://doi.org/10.1080/19368623.2017.12518609.

Kaplan A.M., and Haenlein M. 2010. Users of the world, unite! The challenges and opportunities of Social Media.
Business Horizons 53(1): 59-68. https://doi.org/10.1016/j.bushor.2009.09.003.

Killian G., and McManus K. 2015. A marketing communications approach for the digital era: Managerial
guidelines for social media integration. Business Horizons 58(5): 539-549,
https://doi.org/10.1016/j.bushor.2015.05.006.

Lu Y., Zhao L., and Wang B. 2010. From virtual community members to C2C e-commerce buyers: Trust in
virtual communities and its effect on consumers’ purchase intention. Electronic Commerce Research and
Applications 9(4): 346-360. https://doi.org/10.1016/j.elerap.2009.07.003.

Munoz-Leiva F., Hernandez-Méndez J., and Sanchez-Fernandez J. 2012. Generalising user behaviour in online
travel sites through the Travel 2.0 website acceptance model. Online Information Review 36(6): 879-902.
https://doi.org/10.1108/14684521211287945.

Piran P. 2013. The conceptual and theoretical foundations of social capital. EIm. (In Persian)

Raheli H., and Sandoghi A. 2018. The effect of consumer’s quality of life on the intention to purchase organic
cucumber in Tabriz city. Iranian Journal of Agricultural Economics and Development Research 49(2): 279-291.
(In Persian) Doi: 10.22059/ijaedr.2017.234588.668437.

Ramayah T., and Suki N.M. 2006. Intention to use mobile PC among MBA students: implications for technology
integration in the learning curriculum. UNITAR e-Journal 2(2): 30-39.

Ranjbarshamsi H., Omidi Najafabadi M., and Hosseini S.J.F. 2016. Factors Influencing Consumers' Attitudes
toward Organic Agricultural Products. Journal of Agricultural & Food Information 17(2-3): 110-119.
https://doi.org/10.1080/10496505.2016.1176574.

Sandoghi A., Yadavar H., Raheli H., and Haring A.M. 2019. Identifying and Explaining the Driving Factors of
Organic Agricultural Products Market Development, Iranian Journal of Agricultural Economics and Development
Research 50(2): 295-310. (In Persian). Doi: 10.22059/ijaedr.2019.264988.668652.

Schermelleh-Engel K., Moosbrugger H., and Muller H. 2003. Evaluating the fit of structural equation models:
Tests of significance and descriptive goodness-of-fit measures. Methods of Psychological Research Online 8(2):
23-74,

Smith D., Menon S., and Sivakumar K. 2005. Online peer and editorial recommendations, trust, and choice in
virtual markets. Journal of Interactive Marketing 19(3): 15-37. https://doi.org/10.1002/dir.20041.

Teng S., Khong K.W., Chong A.Y.L., and Lin B. 2017. Examining the impacts of electronic word-of-mouth
message on consumers’ attitude. Journal of Computer Information  Systems 57(3):  238-251.
https://doi.org/10.1080/08874417.2016.1184012.

Wang T., Yeh R.KJ., Chen C., and Tsydypov Z. 2016. What drives electronic word-of-mouth on social
networking sites? Perspectives of social capital and self-determination. Telematics and Informatics 33(4): 1034-
1047. https://doi.org/10.1016/j.tele.2016.03.005.

Yang H.D., and Yoo Y. 2004. It's all about attitude: revisiting the technology acceptance model. Decision Support
Systems 38(1): 19-31. https://doi.org/10.1016/S0167-9236(03)00062-9.

Yazdan Panah M., and Taghi Beygi M. 2018. Demand analysis for organic fruits in Boroujerd county, using of
heath beliefs Model. Iranian Journal of Agricultural Economics and Development Research 49(2): 239-250. (In
Persian). Doi: 10.22059/ijaedr.2018.67674.

Zainal N.T.A., Harun A., and Lily J. 2017. Examining the mediating effect of attitude towards electronic words-of
mouth (eWOM) on the relation between the trust in eWOM source and intention to follow eWOM among
Malaysian travellers. Asia Pacific Management Review 22(1): 35-44.
https://doi.org/10.1016/j.apmrv.2016.10.004.

Zarei Matin H., Mohamadiyan B., and Modaresi S. 2016. Social Capital Management. Mehraban. (In Persian)
Zhao X., Zhao X., Deng S., Deng S., Zhou Y., and Zhou Y. 2017. The impact of reference effects on online
purchase intention of agricultural products: The moderating role of consumers’ food safety consciousness. Internet
Research 27(2): 233-255. https://doi.org/10.1108/IntR-03-2016-0082.


https://doi.org/10.1080/19368623.2017.1251869
https://doi.org/10.1016/j.bushor.2009.09.003
https://doi.org/10.1016/j.bushor.2015.05.006
https://doi.org/10.1016/j.elerap.2009.07.003
https://doi.org/10.1108/14684521211287945
https://dx.doi.org/10.22059/ijaedr.2017.234588.668437
https://doi.org/10.1080/10496505.2016.1176574
https://dx.doi.org/10.22059/ijaedr.2019.264988.668652
https://doi.org/10.1002/dir.20041
https://doi.org/10.1080/08874417.2016.1184012
https://doi.org/10.1016/j.tele.2016.03.005
https://doi.org/10.1016/S0167-9236(03)00062-9
https://dx.doi.org/10.22059/ijaedr.2018.67674
https://doi.org/10.1016/j.apmrv.2016.10.004
https://doi.org/10.1108/IntR-03-2016-0082

