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Table 2- The weight of the associated criteria with the selection of marketing strategy

9 il Jgeol b Lkl yladl  gwienls, Cujo iy agmed g Gygly ML gmen
(D1) asoms o ““D2~ (03) s (D) i o (D5) 6, (D) fikl (D7) eS,d sl
Compliance with health (D2) Economy - Customer Having a Innovation and Alignment with the
and environmental Risks Busine;/s satisfaction competitive alignment with company's internal
principles advantage market process
‘;’_39 0.373 0.167 0.121 0.063 0.061 0.168
Weight
3 1 3 4 5 6 2
Rank

0.04=(Inconsistency rate) 5,8 ;Wb &

suios glaassl, 1o
Source: Research findings
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Table 3-Theweight of sub-criteria

. (R WP g
W)lxo B lere 5 0¥ 4 ‘lfmj;orisisterif
Criteria Sub-criteria Weight Rank rate y
(\/lf USL’)L’ CM-L[B) Condj b LS}L“’ °'3?ﬂ 0.8
(D1) Lzl Jseol b lbasl (Environmental pollution (recyclability)) '
e g . - 0.000
((Compliance with health principles @#5)‘ “_J’ ’\’J‘f’) ‘j‘“m ol coley )
(Compliance with the principles of health (organic 02
production))
(Business risk) ¢ ,lv S, 0.32
(D;)_ *k‘w (Technical Risk)_ S, 0.558 0.017
isks . L
(financial risk) Jl s, 0.122
(The potential return of capital)e,l yu uiS p Jowils 0.1
(Cost of production)sJs 4 0.181
(D3) (g 5l 5 solaidl (Export growth rate)csls s, l5e 0.328 0.015
(Economy - Business) (Sales growth) sg,8 13, ;e 0.142 '
(Debt ratio) i couws 0.167
(Net profit margin)_alls sow ausl> 0.083
g 2,8 & pain coiS 0.237
The unique quality of the product
(D5) sl 8, e oy2sb | g by e B Oy 5 _ 0.287
(Having a competitive advantage) Variety of products in terms of taste and packaging 0.07
Distinct and unique product
(Number of competitors)Ls, sl 0.34
(Customer satisfaction rate) s yuse cols, ¢ 0.166
6 yudio dwlgd glajls Sy
' ) ¢ 0.178
(D4) s yuio (sr0005L5, Understanding needs and customer demands 0.004
(customer satisfaction) (Brand value of the company)cs 5.5 o35 55, 0.178 '
(Number of complaints)cb IS sl 0.389
(Intent to repeat shopping) 4, 5 1,55 1ab 0.089
(e 099 S » QY?‘“—"“’ 5)9193 S5 0.369
The rate of innovation of products in a given period
(New product development)sis Jpaso 1Jo5 0.209
(D6) il L g2gmsa 5 (519155 (Market share of the company)cs ,s il eges 0.096 0.017
(Innovation and alignment with market) ik Jgamme bl ooy bawgie 0.179 '
Average product matching time in the market
Market readiness for product acceptance
Jgazs dawgs )3 Gledily o8> 0.356
Long-term perspective on product development ’
) o5l (sla il oMbl 4y g s>
i s R 0.194
E5ADT) GBI 213 L agon Access to potential market information
Alignment with the company's internal ) Jsae drwg Glanl codlas 0.326 0.017
(process Transparency of product development goals '
drwg 9 G5 35y (38 (Ul
0.124

Technical capability of research and development
un

3uio0 slaail sisle
Source: Research findings
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Table 4- Matrix of total relations for the criteria of selection of Pegah Company’s marketing strategy

L"‘flﬁ*_" D1 D2 D3 D4 D5 D6 D7 | (1) byguw Egoxo
Criteria
D1 0.743 0.883 0.883 1.014 1.062 0.931 0.874 6389
D2 0978 0.929 1.072 1174 123 1128 1.064 7.574
D3 0978 1.072 0.929 1174 123 1128 1.064 7.574
D4 0.981 0.985 0.985 0.983 0.221 0.079 0.973 7.207
D5 1.025 1077 1077 1182 1.095 1.133 1.026 7.614
D6 0.978 1.072 1.072 1174 1.023 0.985 1.064 7.574
D7 0.742 0.779 0.779 0.856 0.896 0.082 0.634 5.548
(5) Bylw 9000 6425 6796 6.796 7.557 7.965 7.204 6.738

suios loadly 5 lo
Source: Research findings
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Table 5- Matrix of interactions

(Criteria) W ,Lxo S

D1
D2
D3
D4
D5
D6
D7

6.424
6.796
6.796
7.557
7.965
7.204
6.738

R FL+S, I —S
6.389 12.813  -0.035
7573 14369  0.777
7574 14037 0778
7207 14764  -0.35
7614 15579  -0.351
7574 14778 0.37
5548 12286 -1.19
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Source: Research findings

DEMATEL- S5 Jae 5l ol cavdas ond Jloy IS 559
9 2955 ) (s B ©sli ((P) Jg> 3T gi) AHP
o=l ede @ ol ) ((7) Jga pgo (i) (10 dbds il
Olse Jolite  Siusly baslyy (oolaiin Jdo 43 &S Cawl sl

D)l 929 (b)) slayline

Cowddny ams gyje ;0 G S sla i)l e dls> yo jo

Y T & L5 ol STy ‘u.,;"l).o adw oo U°9) )'l ol
U 53 00b Al yy3lio 365 Llod guiow 4 can (loylins

OLis £ Jada 3 a8 job gled olis Cpl ¢ Wl o0 1) £
&S 0,8 sl lgi o Joda oyl 1 SlaiS Jloy cunl oads ol

b1k 5wl B byl (359 =T Jgaa
Table 6- The weight of the criteria for choosing a marketing strategy

51 sl Cawday (39

99 3 oel Sy 39

9 Jilosd gy oS5 jl ool Cuwsay g9 Jberd K 0

,bee AHP s, Fileyd AHP W
Criteria Obtained weight Obtained weights from Obtained weights of the composition  The total weight
from AHP method DEMATEL method AHP and DEMATEL method of normal
D1 0.373 12.813 4,779 0.352
D2 0.167 14.369 2.399 0.176
D3 0.121 14.037 1.739 0.128
D4 0.049 14.764 0.723 0.053
D5 0.063 15.579 0.981 0.072
D6 0.061 14.778 0.901 0.066
D7 0.168 12.286 2.064 0.152

suios sbaaisl, Lo
Source: Research findings
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Table 7- Ranking of marketing strategy with VIKOR

. 214! L) il L) o S,
i Caglhs S olwly TR ey 2989 0% Q bl
Alternatives (S) Ranking (R) s Ranking (v=05)Q Ranking based
based on S based on R on Q

(Integration Strategy) (KoL, (551! 0.6312 3 0.373 3 0.7701 3
(Focuses strategy) 39 s 531zl 0.288 2 0.167 1 0.0573 2
(Diversity Strategy) g 51yl 0.1955 1 0.168 2 0.0024 1
(Defensive Strategy) 6l 3!yl 1.002 4 0.373 4 1 4
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Source: Research findings

5 (V%) (ol addlas 3 (g 3,5 STl Jsl gl 55 (V0)
lwlid pow Syl plgisas g5 3yl (V) 26 5 doo
b asls Jol coggl olsie a adllae ol )3 55 505 (g3l pml al
7 (V) ghbsen 5 sl bwgs oad plogl adlas >
PRSI 3 ccnlen, S eS|l Jol cglyl 39505 51yl
S 1) oo Caglel (VW) jlygds)lugs 5 diawe (3900 adlllas
45 Cd)S )18 ped gyl 13 (SIS sl izmen )8
P g sdemo o (V8) (ol addllan )3 ool o 4 doeis b
Obee 2 1) pow Syl (Bl sl ywl 0 BYL 5l (YY)
gl Cuwd &y oSy S8 sl i y9e slas il

Gy g bl Jool L SLa jlime a5 cpl 4 25 L
8y D oo Sty Cawl Curat] dn > 1 5YL gyl € Jaizee
Ao plodl 1y Y wlolidl sbligy Jool b il Gadaie (gl oS
slagiiain cle 4 (32l larnain jl Jio olgiea
g ool Sobl

sl e St €GB Cojo LAY Jlas oS Lsl
W13 g Jolgs plo b (s gy Jolos g Conl jlai 390 dlins
b sl oG ey (Votme jlaide sl jline (nl 2980 Sty
S ) g oS S Jolo o bl cawd (syglagw 4 wilgn
g Lais ol 5l ax g a8 (2B Coje b A8 o0

9o 4 2 {oml dase Wl Gob ) 5 2l )
azje ahally g el j a8 A g A e il it (LS)
al o oml olse )l 5 e ol Slos g &Y g

Ladly (g e sl 5l e sogrio g Lino g CodeS S Y
Cowl ot b Sloj Jpamme S$ 500 Oyl 4 0,0 waled o
CadeS b DY guasro (13l Behaie (g yidie Sl g boaiulgs b &5
S (oo polede (b piie a3 3 |y SV g (0,1 YL

S glaald b eV 35 Jols gpglsit gl Y
el ColBy S e (6 yglgs ol

sbaaiulgs o bjls (13,8 Bibp big e 4 (295wl -

Ldlpsnlun 9 (G 5 domls

ks Jelod 29y dw (bl (Al Jo Sy adlllan ol )

Sk Rl e syl sl ysSas 5 Blod (Slye
aang Lol il e cpdin gy &S cunl oad g
Cannt] D15 o olSy S i dilono s 5 WIS i (sllno o]
Lol b (SisSe g ool ol |y o jlme g (ol (sl lono
Gl oy SiSS aS (pn 1 Gllib oo lal
bjlne Gl 3 (Jsae 9 (o bl w08 (sl s o g waitone
e )3 g 3y Slas dy joie Wlg5 (oo 45 n3 o0 2 |,
0SS Jslse 290 ol <858 bl 3l sancasl)
B > Hlreyj plois cod oLl s Pl gancogdyl p S5
0P b 35 ol gl alspe >l gunaes (Lol jlee i
Oljsl dele (sly (e ddis Julow Juo 1 dlojline Szl
O (Sialy 3929 (258 Ly dm s po )3 5 0 odlitl Lo Lo
oMl (lye Al Jlow = Blowd (oS 5 3,509, I dlayline
DP9 95 2 3 odel Cddy (ld g o 25 s Mo 5 43S
Hlize (Kol Jao slojlns o5 im0l @0 sz ol Lo i
asie Lajlae gl odel canday ool wluly wiomen 15 )l%
Jo—ol b Uil 1 a5)le o35 @ bajlre (g Juenl b &S 003 5
(P9 St (D B b (g s bame 5 (Rl
5 L b gmen 5 (S5l By oo il ()l — sl
48 9B e 55 4B J Flawd SeSS 5l syt el
O Jlame a 353 2Lk sl ymel GBSl ) Ll ol 8 58
Ol a8 il anih da g jlire (ke Olgisar (B Cae
5 1) 5B i 595 on Bbn b 311y b i Jems
2 e 3l Lz oAl abye )3 0.0 )ls s (55,
S5 Aml g BAS (3045, )5y gy SeS & Sl 35
oL, <855 (sl Jgl cagll )3 39505 9 £95 sl syl o5 43
b9y 9 Sheby (3285 )3 £95 Pyl ) )15 (B b ol



WAV Hlewal oY o)lods Y'Y als ((6),9LiS danwgi g olasdl 4 yio \Y

Plbg g apaie (b yide bais 5 clon] lacgius 4 gainl
g2 ol bl 4 (oS Y gane g Clsd 4d)e 25
Slod s P QYW A Sy dgads d’)b )'I 9958 (O M
Segiy pizmed i il 8l o]y eS8 S0 SaiS
9 P98 9 g8 (il Slage g odd Gy ) £ dloml el

B9l palyd 1) byt (saieanls) g (5glogm I3l as

by o) e Lol 5 955 00 S bl a4y (o85)] o)l yitie

M 3 (BB Coje B 4 e Bigh oo BB S b Y g
Dgdice <8y )l g S (gl poles bl

Jol caglgl €55 503 5 g5 sl s3]l (3uiod b illas

L 23,5 oo oy calpliy )0 (B, ) ol e85 51,

Gk ) o8 Sleas Ly ¥ game Ik pae o0 YU

whplo 5 Slae )ik IS4l Jpae 13 (5yslg 2zl

&l

1- Alaybeyoglu E., Albayrak E., and Gurbuz T. 2012. Criteria weighting and 4-P planning in marketing using analytic
network process. Proceedings of the international multi conference of engineers and computer scientists. Vol. Il,
IMECS, March 14-16, Hong Kong.

2- Amiri M. 2011. Determine the position of technology management in the Sepah Bank using the Analytic Network
Process. Industrial Management Outlook, 4: 9-27.

3- Borza S.1., and Borza I.C. 2014. A broad analysis of marketing strategies for their incorporation as activities in a user
centered process. 21% International Economic Conference, IECS 2014, 16-17 May, Sibiu, Romania. procedia
economics and finance, 16(2014): 239-250.

4- Client Center Website. http://www.decideo.ir

5- Fontela E., and Gabus A. 1976. The DEMATEL observer, DEMATEL 1976 Report. Switzerland, Geneva: Battelle
Geneva Research Center.

6- Ghodsipur S.H. 2002. Discussions on Multi-criteria Decisions. Amir Kabir University Press, Third Edition.

7- Ghofrani M., Farshchi V., and Azizi M. 2015. Investigation and Identification of Effective Indices of Customer
Loyalty to Brand in the Furniture Industry with Analytical Hierarchy Process. Iranian Journal of Wood and Paper
Research, Vol. 29, 2: 310-323.

8- Hoseyni M., Mohtaram R., and Asadi Kargan A. 2016. Identification of factors influencing the selection of market
development strategies of Zar Makaron Industrial Company. Magazine Quarterly Journal of Advertising and
Marketing, No 2. Pp: 89-98.

9- Jafarnejad Chaghooshi A., and Karimi Zarchi M. 2014. Using Integration of Fuzzy AHP- VIKOR for Selecting the
Best Strategy in Green Supply Chain Management. Global Journal of Management Studies and Researches, 1(1):
46-53.

10- Karimi Shirazi H., Modiri M., and Farajpoor Khanaposhtani Gh. 2015. A New Hybrid MCDM model DEMATEL -
ANP-VIKOR to Prioritize Nanotechnology Applications in the Food Industry. Journal of Operations Research and
its Applications, No 3(42). PP: 13-33

11- Ketabi S., Ansari M.E., and Naseri Taheri M. Choosing the Appropriate mix marketing using AHP technique with
strategic marketing planning approach. Journal of Faculty of Administrative Sciences and Economics, University of
Isfahan. Year 17.

12- Khajuyipour A., Mohammadinejad A., Shabanzadeh M., and Khubyarishoorbaz H. 2016. Selecting a competitive
marketing strategy using the analysis network process (Case study: Rafsanjan Pistachio Producer Cooperative
Company). Journal of Agricultural Economics and Development, Year 24, pp: 25-43.

13-Mahmudi Meymand M., and Khoobyari Shoorbaz H. 2013. Application of Analytic Network Process (ANP) in
Selecting Marketing Strategy. Iranian Rubber Industry Journal, 72: 45-55.

14- Mehrmanesh H., Saeidi N., Lesani P., and Bayrami Lataran A. 2012. Strategy Development and Prioritization of
Behnoush Iran's Company Strategies by Comparing Fuzzy Approaches and QSPM. Journal of Research in New
Marketing Research. Year 2, 3(6): 135-154.

15- Mirzayi Chaboki M. 2010. Development of strategy for Chuka Company and ranking of strategies with Fuzzy
Topsis Technique. Master's thesis, Faculty of Management, Islamic Azad University, Tehran Branch.

16- Mohaghar A., Fathi M. Reza., Karimi Zarchi M., and Omidian Asia. 2012. A Combined VIKOR-Fuzzy AHP
Approach to Marketing Strategy Selection. Business Management and Strategy. ISSN 2157-6068, vol. 3, No. 1.

17- Mohammadi H., and Sani Heydari A. 2016. Factors Affecting the Selecting the Type of Marketing Strategy for
Food Products at Growth and Product Introduction Stages (Case Study of Mashhad City). Agricultural Economics
Journal, Volume 10 No. 4, pp: 1-21.

18- Mombini H., and Yazdani Chamzini A. 2014. Presentation of a new method for prioritizing investment strategies in
the private sector of Iran. Quarterly Journal of Investment Knowledge, Third Year, 11: 259-289.


http://www.decideo.ir/

VYV Braplal)ST oy (ol galeo &5 20 15k S F il sdaca gl

19- Mousavidosty S., and Haji Ali Akbari F. 2014. The Study of Factors Affecting Marketing Strategies for Exporting
Dairy Products of Pegah Zanjan Company. International Management Conference, Tehran, Mobin Institute of
Cultural Ambassadors,http://www:.civilica.com/Paper-ICOMO01-ICOMO01_0909.html

20-Nejatbakhsh V., and Bahremand SH. 2015. Formulation, Evaluation and Prioritization of Strategies of a
Manufacturing Company Using the FUZZYTOPSIS-SWOT Combined Model. Case Study: Pak Tehran Dairy
Company. The First International Conference on Accounting, Management and Business Innovation, Gilan, New
thinking pioneers Institute and the Sumeaesara Municipality, Farabi Culture and Arts Complex, Office of Culture
and Guidance.

21- Opricovic S. 1998. Multi-criteria Optimization of Civil Engineering Systems. Faculty of Civil Engineering,
Belgrade.

22- Opricovic S., and Tzeng G.H. 2004. The Compromise Solution by MCDM methods: A Comparative Analysis of
VIKOR and TOPSIS. European Journal of Operational Research, 156, 445-455.

23- Rahimnia F., Pouya A., and Afshani M. 2012. Effect of Relationship in Marketing Channels on Marketing
Strategies (Case Study: Food and Beverage Producers of Toos Industrial Town in Mashhad). Master's thesis in
Business Management, International Marketing Trend.

24-Rahmani F., Blurryan Tehrani M., and Hedighi A. 2013. Strategy Development in the Competitive Environment of
the Dairy Industry Based on Michael Porter's Five-Power Model (A Case Study in Dairy Company of Haraz Amol).
Master's thesis, Mazandaran University of Science and Technology, MBA.

25- Rashidi M., and Roshan Aligholi. 2016. Identification and Prioritization of Marketing and Sales Strategies of
Cement Company. Public Management Research, Year 8, No 29, pp: 87-106.

26- Saei Y. 2015. Strategic Marketing Planning and Choosing the Right Strategy Using the AHP Technique (Case
Study: Industrial Units). International Conference of Management, Economics and Financial Systems.

27- Samadi M., and Fakher A. 2009. Strategic Marketing Planning and Choosing the Right Strategy Using AHP
Technique (Ahwaz Pipeline Company). Journal of Daneshvar Behavioral Sciences, Shahed University, Sixteenth
Year, New Period, 35: 82-69.

28- Sarmad Saeidi, Soheil. and Abdollahi Bejestani, Amir. 2016. Identify and Prioritize Integrated Marketing
Communication Tools (IMC) in the Food Industry Using AHP Techniques (Dina food industry). Marketing
Management Magazine, No 29, pp: 85-100.

29- Shafei R. 2012. Investigating the impact of market presence strategies on managerial attitudes and their relationship
with the selection of marketing indicators in industrial production companies. Journal of Research in New
Marketing Research, Year 2, 4 (7): 87-104.

30- Shahhoseyni M.A., Nazari M., and Hashemi M.S. 2015. Analysis of Marketing Strategies of Private Banks of Iran
during the Depression in 2013 and 2014. Journal of Management Science of Iran, year 9, No 33. Pp: 125-145.

31- Shahhoseyni Bide Sh., Morovati Sharifabadi A., and Zanjirchi M. 2015. Comparing the performance of
organizations in implementing customer relationship management using a hybrid approach ANP and Fuzzy
DEMATEL. Journal of Research in New Marketing Research, Year 4. No 4(15). Pp: 195-212.

32- Tamura H., and Akazava K. 2005. Structural modeling and systems analysis of uneasy factors for realizing safe,
secure and reliable society. Journal of Telecommunication and Information Technology, 3: 64-72.

33- The website of Bazargostar Pegah Company. www.bazaarpegah.com.

34-Vafa Shokohosadat., Hoseyni Mirzahasan., and Nasiri P. 2011. Investigating the Impact of Knowledge and
Consumer Relationship with the Brand on Current and Future Purchases (Pegah Industries Co.). Master's thesis,
Faculty of Management and Accounting, Payame Noor University of Alborz Province.

35- Wu H.Y., Tzeng G.H., and Chen Y.H. 2009. A fuzzy MCDM approach for evaluating banking performance based
on balanced scorecard. Expert System with Applications, 36: 10135-10147.

36- You X., Liu H., and Zhen L. 2015. Group Multi-Criteria Supplier Selection Using an Extended VIKOR Method
with Interval 2-tuple Linguistic Information. Expert Syst. Appl. 42, 1906-1916.

37- Zeleny M., and Cochran J.L. 1982. Multiple Criteria Decision Making, McGraw-Hill: New York, NY, USA,
Volume 25.


http://www.civilica.com/Paper-ICOM01-ICOM01_0909.html
http://www.bazaarpegah.com/




