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Figure 1- Theoretical research model
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Table 1- Rural cooperative members’ views on the rural marketing environment (n=140)
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Situation Frequency Percent Cumulative percent
wollasl 33 26.2 283
Undesirable
wollas L 59 425 54.7
Fairly desirable
wsllas 23 14.9 17.0
Desirable
e 25 16.4 100.0
Non respond
o> 140 100.0
Total
Collas L s

Mode: Fairly desirable
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Table 2- Role of ICTs in rural economy (n=140)
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Role Of ICTs Frequency Percent Cumulative percent
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Low
Lagio 29 175 27.3
Moderate
sb; 53 36.2 37.0
Much
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Very much 11 100.0
Tk g 21 ' :
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Figure 2- Structural equation model for estimated standard coefficients
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Table 3- Regression weights and significance test of paths
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P value C.R. S.E. X Path
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0.001% 16.47 0.057 0.904 liwgy slazl— o clacylls
Financial capabilities of
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0.001 %= 6.27 0.012 0.04 b el
Technical kg ,slasl
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Notification g, stasl
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Table 4- Standardized regression weights of significant paths
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ICTs Capabilities — Rural economy Estimate
oiliwgy sl — Jbo syl 0.844
Financial capabilities of ICT— Rural economy
gy sl — S, oMbl slachls 0.792
Notification capabilities of ICT— Rural economy
ol slassl e 6,3, syl 0.621
Financial capabilities of ICT— Rural economy
oliwgy slazdle— b clacolls 0.600
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Table 5- Goodness-of-fit measures for model evaluation

O9jlp s asls Slade e L Uy o
Goodness-of-fit Amount Index definition
RMSEA 0.033 9 cwlio odimd Lis g ool Cawds (0.05 1 1i$658) 0.033 Uoleo o ol (85 olad Slaspe (pnSlio did,

(DF) cuuslil 425 b alasly 3 Jas
RMSEA is the root mean square error of approximation that equals to 0.033 (less than 0.05)
and indicates a close fit of the model in relation to the degrees of freedom (DF).
L1325 a) ol Jssd B il 5l S g ol 015l 433 51 ol 005 hlod 831 Jsle CMIN/DF

CMIN/DF -
.(b.,\Al
CMIN/DF is the minimum discrepancy that is represented by C “(Chi square distribution for
correctly specified models under appropriate distributional assumptions), divided by its
degrees of freedom (DF) that equal to 1.13 (less than 2), which indicates an acceptable fit.
(@/df=1.13<2)
GFlI 0.892 il 3l S g edel sy 0.892 L ply bs cpl 3 0y an 5 DF & Jse 9051 (6l 55l (2555 o,lel L GFI

ool Josb LG
GFI (goodness-of-fit index) takes into account the degrees of freedom available for testing
the model. In this research, it is equal to 0.892 (close to 0.95), that indicates an acceptable fit

AGFI 0.873 ol Comlio 5l 0aimd LS odal Cowds 0 gusmal ijlp (2950 Lasls L AGFI
AGFI (adjusted goodness-of-fit index), is 0.873, which indicates an acceptable fit.
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NFI 0.912 NFI denotes Normed Fit Index
ol by (bl asli exms lis (gl dwslie Lijlp esls b CFI
CFI 0.938 CFI denotes Comparative Fit Index
(P> ,00) wisboo Jao JolS 5500 5l (Sl odal Condy s a5 ol lus b (905l (slys e P
P 0.086 P is the probability of getting as large a discrepancy as possible with the present sample

(under appropriate distributional assumptions and assuming a correctly specified model).
That is, P is a ‘p value’ for testing the hypothesis that the model fits perfectly in the research

population. ‘p value’ equals 0.076 (greater than 0.05) and indicates a perfect fit of the model.
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