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1- Qualitative Comparative Analysis
2- Boolean logic
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1- fuzzy-set qualitative comparative analysis
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Table 1- Demographic profile of respondents
89,5 [Olasuin sl
Characteristic/category Total %
O»J
Age
18-25 14 7
25-40 96 48
>40 90 45
Gender
2y
Male 85 42.5
o2 115 575
Female
Y
Education
o2
High School 18 9
wlod
Diploma 40 20
HEYYLY
&)
. 21 1
Associate 0
ol 75 375
Bachelor
a5 plis,ls 38 19
Masters
&55> 7 35
Ph.D.
odlgls 31,81 slasws
Household size
2 32 16
3 50 25
4 63 315
>4 53 26.5
(b)) edlgils aslale soys
Monthly household income (Million Rial)
15> 24 12
15-25 91 455
25-35 51 25.5
35< 34 17

g sl sl
Source: Research findings
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Table 2- Conditions (independent variables) of study with fuzzy value
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Attitude toward Attitude toward enhancing Attitude toward Attitude toward Attitude toward
desirable flavor of the social status by proper price of proper packaging of availability of
branded rice(A) consuming branded rice(B) branded rice (C) branded rice(D) branded rice (E)
0 0 0 0
0.0504 0.2584 0.1222 0.0324 0.0426
0.2039 0.5702 0.3694 0.1179 0.1136
0.5977 0.8315 0.7111 0.5133 0.5170
1 1 1 1

i (sl sl
Source: Research findings
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Table 3- FSQCA results: final reduced combinations
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