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Table 1. The Orchardist characteristicsin the study area
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Table 2- Estimation results of Factorsinfluencing the choice of marketing channel by using Spatial Probit panel
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Wholesaler Channel Broker Channel Retailer Channel
O -0.032 0.0316 -0.012
Age (0.001)** (0.002)* (0.021)**
M -0.219 0.117 -0.061
Education (0.018)** (0.184) (0.619)
b sb ke -0.0011 0.0033 -0.016
Sale quantity (0.384) (0.024)** (0.012)* *
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Goodness of Fit

Numbers in parentheses indicate the P-value

* xx *%% indicates significance at the 1, 5 and 10 percent level
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