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1- Perceived Quality(PQ)
2- Customer Based Brand Equity(CBBE)
3- Brand Marketing Performance (BMP)
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Table 1- Introduction of the studied variables
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Table 2- Questions raised for 4 marketing mixes

ol o g slao (g1 JIguw

Index Quastions

Jyae By Sy OV garme (g (544253 (0js) E55 9 SuALa (92 b 00 5 b 13U e
Product The ffect of taste, naturalness, packaging and variety (weight, grade, ...) of a brand

o O s s Sy YV game Codd 3 e

Price The impact of the price of one brand's on its purchase

o By S SV gaze (391 g yed 3 5 Sloys) sleelllg b g LS lynla a5 )b e

Place The effect of shopping from chain stores and supermarkets and availability of branded products

LSJ)‘W“-,’ L;Lm&:]l:é

By S SV guame Slids 3539 5 L p 51 S pa Y guamme b b e ol 1,50 ol5e

Promotion activity  The ffect of customer familiarity with the products of each brand and the presence of brand promotions

sl iy 1 Sy g2 3 pas by 5 anly

opdienia Cingg 9 cuaY Jus

| i ppe Claal 51,0 (S a sbcws gy oy
oads odlawl (MVP g MVL) Yo pitedis Casgp g canY Jto
Pl b) glojen ok 4 1y 5 o5 SEAS B me o (4
g ceY ladie | 5dly b Jaa jl g cnl iyl (asite sl
¥) 434 o (MNP 5 MNL) "6l Casg

S99 Jubd 4y bias ) a2e8 LB lacudgize MNL  Juo
Dyl il aiags o)) Olsesl Al b 5 a5 saiSdgdoe dud b g
2l o (b yel (slaas 5 IMazol) HAT aus b Codgiome (gl
(o pL b g Jyamme) a5 S Sl Jlainl 4 b ol &S
SloadS jl (oS 5 Cagllae 5 (S Cangllas (g dall, B 1)
A8 e oo 1y sl Gl IS glacgemme 4 Blate &S S0
) gl auiS o WY lain] o alayly a8 WS o ksl MNL Ju
53 L 5 Sl sl 8 s ol S (L)
<)) oRon Mols” (8 jls Lo ceomas )3 ) (S ] g L;L“
2 40l g e 485 )l a6l (8 o LSy
485 51,8 ol 3)90 Jlr 5 Sl (BBl Sl 350 51 gyl
aS aad o il gadee cpl wlid il 5L S o (V) cu!
Sy yee | Jie s95) 9 I e oy Gn <)
b o Ll oo SY guasto g g ol Wil 500

Ay Gl SO capsllas yiSlis aus )8 pgd Codgisme
0l 0dd yieS gadge ludl 50 g 0ld oy oS Hluw &S Cul
slaodliiwl jl y 158 s a5 sad o i (5,8, Glialie .l

1- Multivariate logit and probit models
2- Multinomial logit and probit models
3- Independence of Irrelavant Alternatives
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Figure 1- Frequency of baskets
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Table 3- Describtion of the research variables

o Spmogi V- PV I VP V| U R - KES Sl
Variable description Average S.D Min Max
(Freqh) acis )3 Sl sy % Sluly dlas Lawgte 2.814 173 0.25 7
Average number of dairy buying sessions per week
(L80) 2 4> (2T 03 sy ol 4532 10844 0 100
Time elapsed since last purchase session
(Number) yols 4,5 asb> )5 o0 d-)l.lg')i &Y gas dlia 3077 1.899 1 14
The number of products purchased in the current purchase
ol 5 2 6B 6 e 2.034 0.851 1 3
The effect of kaleh brand loyalty on selection
] oSy X 2 608y 20 Ol 2.146 0.779 1 3
The effect of pegah brand loyalty on selection
The effect of razavi brand loyalty on selection
‘—’l"”l » )’iL“’ Ly d)bléﬁ )‘Sl’ ul)“’ ) 2.352 0.763 1 3
The effect of other brand loyalty on selection
(Quanh)u s Luwgie 30 18 260 0143 28
Average purchase quantities
I8 8 sl Sl slaaal 5 asls 0.7 0141  0.333 1
Total marketing mix index for kaleh brand
o5 2 sl Sl ol J5 pabld 0.76 0.123 04 0967
Total marketing mix index for pegah brand
S92y S sly Ll ol JS pasls 0.75 0.107 0.4 1
Total marketing mix index for razavi brand
2y e sl At slaeal S5 pa3lo 0.78 011 0433 1

Total marketing mix index for other brand
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Table 4- The results of multicollinearity test according to VIF stat.

e pU VIF
Variable description
(Fregh) awas ;5 olad b8 cluds sl buwgie 1.94
Average number of dairy buying sessions per week
(Lag) &5 axby op 3T 5l odds gy floj 1.69
Time elapsed since last purchase session
(Number) yols 1 3 asby )3 o gyl 3 &Y guae dlass 3.06
The number of products purchased in the current purchase
(Quanh).y, 5 Lwgie yolée 2.99
Average purchase quantities
A 25y sl byl ol JS jasls 4.41
Total marketing mix index for kaleh brand
ol 25 sl i slaaiseal S a5l 425
Total marketing mix index for pegah brand
S92y By Sy Gbylib gbasal JS jasls 8.1
Total marketing mix index for razavi brand
4.63

Total marketing mix index for other brand
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Table 5- The effect of variables on the probability of purchasing branded products using the binary logit model

% ] 0 Wy Sy Ny iy plw
Variable Kaleh brand Pegah brand Razavi brand Other brand
Coefficient Elasticity Coefficient Elasticity Coefficient Elasticity Coefficient Elasticity
Fregh 0.022 0.005 0.098 0.025 -0.244*** -0.037 -0.022 -0.003
Lag -0.72%** -0.016 -0.084** -0.021 -0.263* -0.04 0.160%** 0.024
Number 0.240%** 0.053 0.360* 0.09 0.856* 0.133 0.057 0.009
Quanh -0.025 -0.006 -0.04 -0.01 -0.350** -0.053 0.268 0.04
Diloyalty 3.033* 0.631 3.185* 0.645 3.413* 0.61 2.535* 0.397
D,loyalty 2.501* 0.551 2.033* 0.459 1.601* 0.28 1.545% 0.191

(73 o 53 6,0l ™ 4 70 o )3 6)bliae™ N grbaws 55 (¢ okine®) uiows (slaaidly s le
Source: Research findings (* significant at 1% level, * significant at 5%, and *** significant at 10% level)
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Table 6- Correlation index for brands
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Table 7- The Effect of Total Marketing Mixes Using Multivariate Logit Model
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Table 8- Estimates of the affairs between brands using the multivariate logit model
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