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Table 1- Descriptive statistics of variables used in the model

Variable Description
&35 hali8l 5l ok 4 g2 ol 1=y 2= 3=ggk 4=l
Promotion Strategy According to life cycle: Introduction=1  Growth =2 Maturity =3 Decline=4
s S Copody 0= S 5 ol 1=k 5l 59t
Education Qualitative Diploma or less=0 Diploma and higher=1
Slles claas ‘Coonl 42 )d Cans 0=ps 1=sL;
Operating costs In terms of degree of importance Low=0 High=1
Y guame g o5 ‘Coon 42 )d Cans 0=sL; 1=4s
Diversity In terms of degree of importance High=0 Low=1
b obleg ‘Coonl 42 )d Cans 0=ps 1=s;
Market fluctuations  In terms of degree of importance Low=0 High=1
Sy culld aile Aoy
Company Experience Continuous

Source: Research findings
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Table 2- The statistical properties of the variables under study

goesy; oSbe sbro Byl Jslas PSlas
Variable Average Standard Deviation Minimum Maximum
DR s o, 25 0.953 1 4
Promotion Strategy
e 0.73 0.23 0 1
Education
S0 ol il 17.5 15.9 1 51
Company Experience
e slaaizjo 0.67 0.17 0 1
Operating Costs
Npaze £58 0.25 0.26 0 1
Diversity
Nk Sblwes
Market Fluctuations 0.86 0.14 0 1

Source: Research findings
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Table 3- Distribution frequency of promotion strategy

R RINJPRRS Ssl

(0 ) omwid (19153
Classification of promotion strategy  Frequency Relative Frequency (%)

(w233) (ro2 gl
Cumulative Frequency (%)

e Ao 7 12.5 12.5
Introduction stage
Ay al> yo 25 44.64 57.14
Growth stage
Lol 4o 13 23.21 80.36
Maturity stage
il e 11 19.64 100
Decline stage
&= 56 100 -
Total

Source: Research findings
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Table 4- Results of the ordered logit model

JUETH oy 5,1 s! I yoxl Zoybl  Jloko! mhaw
Variable Coefficient Standard Deviation Z-Stat. Prob.
s -0.101 0.523 -0.19 0.84
Education
e b . -0.002 0.028 -0.08 0.93
Company Experience
ke <) -2.373 0.922 -2.57 0.01*
Operating costs
CN? _&"j 3.512 0.796 4.41 0.00 *
Diversity
Bl Sblag . -1.840 1.033 -1.78 0.05**
Market fluctuations
Jo ek 5,673 1.99
First threshold
3o b 1871 0.881
Second threshold
Pow AJL.«»’l
3.031 1.02

Third threshold

* , * *Significane Level at 1% and 5%, respectively 1c,35 sl adaw 3 (5)b ize iy 4 ** 5

Source: Research findings
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Table 5- Goodness of fit measures in OLM

2, Lof oylol Jlake  2,L] o,lo] 4lade
Test Value Test Value
Log- like full model -35.8 Log-like intercept only -71.6
LR(5) 71.6 D(48) 71.6

LR Significance level 0 Mcfaddens R2 0.5
AIC 1.6 R2 Count 0.83
BIC -121.6 R2 Cragg- uhler 0.7

Source: Research findings Geios slaazsly tisle
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Table 6- The results of parallel regression test or Brant test

bl 98 o)bl Jla! pdaw &3l a4y
Variable x? _test P-value Degrees of freedom
S 2.42 0.99 10
Total
S -0.14 -0.999 2
Education
S0 ol il 0.12 0.94 2
Company Experience
e slaezj 0.08 0.96 2
Operating costs
e g5 0.12 0.94 2
Diversity
Ml Sy 0.17 0.91 2
Market fluctuations
Source: Research findings Geios gloaisly isle
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Table 7- Marginal effects for different class’s of promotion strategy

o Laib ol Jl 24 ol f1 3 aib ol I 4 dib s 5l
Variable (P) (aw0)) (és4) (Js8)
a2 0.0018 0.0243 -0.0243 -0.0018
education
b il 0.00004 0.00051 -0.00051 ~0.00004
Company Experience
e slaezj 0.0208 0.5698 -0.5481 -0.0425
Operating costs
Jyee &5 -0.0307 -0.8431 0.811 0.0628
Diversity
Nk Sblwe
. 0.0161 0.4418 -0.4249 -0.0329
Market fluctuations
Source: Research findings e slaazsly tisle
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