)
Journal of Agricultural Economics and Development D

Homepage: https://jead.um.ac.ir c%m i

Full Research Paper
Vol. 36, No. 1, Spring 2022, p. 65-82
EY

Presenting a Model for Explaining the Antecedents of Intention to Use
Electronic Word of Mouth in Purchasing Organic Agricultural Products

M. Zandi Nasab"“'1, M. Ghaffari'?*

Received: 17-10-2021 How to cite this article:
Revised: 30-10-2021 Zandi Nasab M., and Ghaffari M. 2022. Presenting a Model for Explaining
Accepted: 23-11-2021 the Antecedents of Intention to Use Electronic Word of Mouth in Purchasing
Available Online: 20-06-2022 Organic Agricultural Products. Journal of Agricultural Economics &
Development 36(1): 65-82. (In Persian with English abstract)
DOI: 10.22067/JEAD.2021.72783.1087

Introduction

Organic agricultural products play an important role in the food basket of the community health
development. Many researchers have proven that organic agricultural products are better and safer for human
health, and unhealthy products are a threat for society. Increasing health problems and food-related diseases have
made consumers to give more attention to these products purchase. There has been an increase in organic
products popularity due to their health benefits and positive environmental impact.

Shahdone store is one of the natural, complete and organic products stores in the country that serves online
and in person with the aim of providing healthy, complete and natural raw materials. Healthy nutrition and
modification of consumption pattern towards healthy, whole and natural products is one of the main goals of this
collection. The focus of the company is on online sales and trust plays an important role in this type of purchase.
To improve the business and introduction of this type of trades in Iran, word of mouth, especially electronic
word of mouth, are very important and since this study examines the antecedents of intention to use electronic
word of mouth in purchasing organic agricultural products at Shahdone, it will be beneficial for the company.
The study focused on organic agricultural products, which are useful for the development of Shahdone and
similar companies operating in the field of agriculture, to understand consumers' intentions and attitudes toward
word of mouth. Also, for people in the community whose health is important, this research can be effective in
promoting organic products. Therefore, the present study investigates the impact of social capital dimensions and
trust on social media, attitude toward electronic word of mouth and intention to use electronic word of mouth in
purchasing organic products.

Materials and Methods

The statistical population of this study consisted of all consumers of organic agricultural products in
Shahdone stores, who used the products of this company during the collection of research data in February of
2018. The population was considered unlimited and 476 samples were selected using available sampling method.
To collect data, a questionnaire containing 42 questions was designed by reviewing the literature on research
variables. Also, two questions were compiled to measure demographic variables (education, gender). To measure
and confirm the validity of the questionnaire, content validity, construct validity were examined. In order to
evaluate the content validity, a number of questionnaires were distributed among university professors and
premiers. Sensibility and comprehensibility of the questions and the appropriateness of the variables were
examined. Experts opinions were used to improve questionnaire questions. For construct validity, factor analysis
was used in the form of measurement model. Cronbach alpha coefficient was used to assess the reliability of the
questionnaire. According Cronbach alpha coefficient, the questionnaire has a satisfactory reliability. SPSS and
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LISREL statistical software were used to analyses the research data and test hypotheses.
Results and Discussion

The findings of this study showed that attitudes toward electronic word of mouth are influential on the
intention to use electronic word of mouth in purchasing organic agricultural products, on the other hand, there
are some antecedents before obtaining attitudes toward electronic word of mouth which include; social capital in
social media and trust in social media.

Conclusion

The results of the first and third hypotheses of the study indicate that voluntary social media participation
has an impact on competency and behavioral stability, but the second hypothesis was not confirmed. Social
media engagement when it comes to the sense of altruism and volunteering to give information, it gradually
builds the ability to influence people, so having people on social media and through social media can impact
others. The results of hypotheses fourth, fifth and sixth indicate that adherence to social commitments in social
media affects the competence of influencers, the honesty of reputable people and their behavioral stability.
People who are committed to social commitment, including indicators of doing the right thing, observing
fairness, performing social duties, and a sense of responsibility to the community can help and influence others
as a worthy person. Hypothesis seventh states that collaboration in social media affects its competence. The
eighth and ninth hypotheses were not confirmed. People who help others, and have expertise in organic products,
can play a vital role in people health. The results of the tenth and eleventh hypotheses of ethical-cultural
interactions in social media influenced the competence and honesty of reputable people, but the twelfth
hypothesis of ethical-cultural interactions in social media did not support behavioral stability. Expanding the
culture of using healthy products will allow more people to participate in organic products. One of the problems
with organic products is the exaggeration of the benefits of organic products, which should be minimized by
cultural planning for these products. Hypothesis thirteenth states that common values in social media influence
the competence of influencer and fourteenth and fifteenth hypotheses were not confirmed. Having
commonalities and closeness of ideas makes others more important to people. When people are close to each
other, they are more concerned about others and try to pay more attention to the consequences of their
suggestions. The results of hypotheses sixteenth, seventeenth, and eighteenth indicate that influential
competence, honesty of reputable people, and respect for behavioral stability in social media influence attitudes
toward electronic word of mouth. Hypothesis nineteenth states that attitude towards electronic word of mouth
influenced intention to use electronic word of mouth in purchasing organic agricultural products, this hypothesis
was confirmed. The emerging attitude towards electronic word of mouth led to intention to use electronic word
of mouth. Organic farming, or acceptance of information by the individual, before purchase.
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Figure 1- Basic research model
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Figure 2- Confirmatory factor analysis of social capital and trust in social media
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Table 3- Results of exploratory factor analysis of social capital in social media
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Table 4- Results of exploratory factor analysis of trust in social media
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Figure 3- The final research model
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Table 5- Research hypotheses
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¥ Model hypotheses Path Result
Hypotheses T- coefficient
number Value
30 Yo gime ;b ol p3 ()35 ,50 cundo y eloin] (cladiloy y3 Sllbgly S )Lie b
1 Voluntary participation in social media has a significant impact on the 4.76™ 0.48 Accept
competence to influence it P
3 Yo gize y3U 1 33 pime Sl wlygy p eloin] slaailoy j3 Gllbgly S )Liw ,
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: i Accept
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3 I gime U 1 53 prime 131 lygy p eleinl (cladiloy 3 ele] cligas 4 il b
5 Adherence to social commitments on social media has a significant impact on 2.16" 0.18
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the honesty of reputable people
2 agime 1 ol )3 (58 O3 culey g elainl laaily ) eloal Cliges 4 (ainl Wb
6 Adherence to social commitments in social media has a significant impact on 3.33" 0.29 Acgept

behavioral stability
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10 Ethical-cultural interactions on social media have a significant impact on the 2.80 0.16 Accent
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Competence in influencing social media has a significant impact on attitude to Accept
use electronic word of mouth
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Attitude to use electronic word of mouth have a significant impact on intention Accept
to use electronic word of mouth in the purchase of organic agricultural products
*P<0.05 **P<0.01
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Table 6- Fit index values of the model and state of acceptance/rejection
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